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MILG

A Marcus Lemonis Restaurant
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ABOUT MLG

Marcus Lemonis started MLG in June of 2016 with the vision

of infusing art, food, and wine in an elegant setting near Lake
Michigan in Chicago. The menu includes bar fare like homemade
pizza and higher-end entrées, such as seafood, steaks and chops,
with a variety of healthy options. There are over 500 bottles of
wine, and an art showcase area that features revolving pieces
with new themes.

TARGET AUDIENCE

We carefully identified prospects based on several audience
profiles to isolate the ideal customer for MLG. We then launched
a multi-touch marketing campaign to engage this highly targeted
audience.

ACTIVITY BY CHANNEL

Impressions Leads
Direct Mail 15,000 703
Email 10,077 76

OMNICHANNEL MARKETING STRATEGY

Personalized direct mail
with variable foil, and
personalized plastic card.
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MLG
Sponsored -

H H H Get access to exclusive offers including a buy one get one free offer and enter
Mobile Optimized fora chance t wi 198 ML for 2 yea
Email

Facebook
& Instagram

www.youreventdomain.com
ENTER TO WIN FREE MLG FOR A YEAR Learn More

Learn more at www.directmail.io | 877.255.2937

CASE STUDY

850 UNIQUE
RESPONSES

5.67% RESPONSE RATE

20,077

MARKETING IMPRESSIONS

REDEMPTION
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203%

Il 158 REDEMPTIONS 779 LEADS

NEW CUSTOMERS
HAVE YOU DINED AT MLG BEFORE?

19%

621YES M144NO

DINING HABITS
HOW OFTEN DO YOU DINE OUT?

73%

WEEKLY

W 49: DALY M 561 WEEKLY
M 133: MONTHLY [7124: AFEW TIMES A YEAR



