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A how- to for leveraging your Threshold Virtual 

content throughout your Marketing & Sales channels
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I. Introduction

The goa l of this Pub lishing  Guide is to highlight the best p ractices for re- ta rgeting  

your Threshold  virtua l content into your current m arketing  and sa les channels. Virtua l 

tours and 360 content have proven to be a  highly effective and engag ing  tool to 

have in your m arketing  repertoire and can effectively boost your organiza tion's 

outreach and engagem ent. Virtua l Tours can be dep loyed and reused for m arketing  

cam paigns, em ail b lasts, Threshold  AdTours, and so m uch m ore. 

Curate a social post directly from your 
Dashboard, or link out to your website to 

showcase any embedded content, like 
virtual tour or map embeds. This example 
highlights Visit Tampa Bay's Baycrafted 
Passport campaign including a Facebook 

post and embedded brewery map.

2



- Threshold  Viewer

-  Threshold  Links

- Threshold  Map

-  Custom  Maps

- Goog le Up load

- Em bedded Content

- Pub lishing  Tab

- Threshold  Links

- Custom  Maps

- AdTours

- Pa id  Prom o Content

II. Threshold  Virtua l Content Types

- Threshold  Vir t ua l Tours : 360 panoram ic  tours tha t a llow visitors to both view and interac t 

d irec t ly w ith a  locat ion. Virtua l Tours are d isp layed with the Threshold  Viewer, which can be 

em bedded on web pages or shared within Threshold  Links and Custom  Maps.

- Threshold  Links : Virtua l Tour m ini webpages tha t can be shared widely.  Depend ing on 

your p lan, Links can be custom ized by tours, tour deta ils, and with Ca lls- To- Ac t ion. 

- Threshold  Map : Threshold 's externa lly fac ing  custom er m ap, conta ining  prem ium  virtua l 

tour content. 

- Custom  Maps : Interac t ive m aps highlight ing  a  set of Locat ions and their Virtua l Tours. 

- AdTours : Disp lay or banner ads tha t inc lude an interchangeab le Threshold  Virtua l Tour.

- Goog le Up load  : Threshold  Tours tha t a re pub lished to a  Locat ion's Goog le Business List ing

Earned 
Med ia

Pa id  
Med ia

- Websit e

- Soc ia l Channels 

- Search  Eng ine 

Resu lt s

- Em ail Market ing

- Dig it a l PR

- Rev iew s

- Soc ia l Ment ions

- Partnersh ips

- Am bassadors

- Disp lay  Ads

- Soc ia l Med ia  Ads

- Pay  Per Click

- Retarget ing

- Pa id  In f luencer

- Aff ilia te

Owned 
Med ia
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III. Em bedd ing  & Sharing  Tours & Maps

To em bed a  com plete Vir t ua l Tour : 
1. Navigate to the Locat ions tab  in your Dashboard  and search for the Locat ion you wish to 

em bed. Click on the Locat ion  nam e on the card , which opens to the Locat ion Deta ils page. 

2. To em bed a ll tours for a  Locat ion: Click the Em bed  button in the Locat ions Deta ils pane. A 

preview box will appear w ith the em bed codes in either HTML or JavaScrip t form at. Togg le 

on/off Tour Deta ils, if desired . Copy  the em bed code in your preferred  form at and paste it  

into your website or app 's CMS. 

To em bed a  sing le Vir t ua l t our: 

1. Locate and open the locat ion in your Dashboard . 

2. Find  the ind ividua l tour thum bnail in the Virtua l Tour pane. Click the kebab  m enu  ( ? ) on the 

tour card  and selec t Edit . A preview box will appear w ith the em bed codes for tha t spec ific  

Tour. Selec t one of the code form ats, p ress copy , and paste it  into your website or app 's CMS. 

 

To em bed a  Custom  Map : 

1. In your Maps tab , build  and custom ize a  Custom  Map with any locat ions or links you'd  like.

2. Once you're done, selec t <>Em bed  in the top  right corner of the Map Builder. 

3. Copy the em bed code and paste into your website or app 's CMS. 
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III. Em bedd ing  & Sharing  Tours & Maps (Cont.)

To share a  Threshold  Link : 
1. In your Locat ions tab , search for the Locat ion you wish to share. Click on the Locat ion  nam e 

on the card  to open to the Locat ion Deta ils page. 

2. Navigate to the Threshold  pane. Under Default  Threshold , selec t Copy  Link . Paste this into a  

new browser w indow or d irec t ly into an em ail or p roposa l.  

To share a  sing le t our or  un ique selec t ion  of t ours v ia  Threshold  Link: 

1. Locate and open a  locat ion in your Dashboard .

2. In the Threshold  pane, selec t +Add Custom  Threshold .

3. A preview box will appear and a llow you to m ake ad justm ents to your custom  link's URL, t it le, 

add a  Ca ll- to- Ac t ion, and selec t the tours you want to showcase. Togg le on Tour Deta ils, if 

needed. Hit  Save when finished.

4. The preview box will d isappear and you'll see your newly c reated link listed  in the Threshold  

pane, below the default  Threshold  link. Selec t Copy  Link  on your custom  Link, and paste into a  

new browser w indow or d irec t ly into an em ail or p roposa l. 

 

To share a  Custom  Map link:

1. Build  a  new m ap or open an exist ing  m ap in your Maps tab .  

2. In the top  right corner of the Map Builder, selec t Share. 

3. Selec t Copy  Link  and paste the link into a  new browser w indor or d irec t ly into an em ail or 

p roposa l.  



6

III. Owned Channels

Apps
For organiza t ions w ith a  proprietary App, integra t ing  virtua l content can dram atica lly im prove 

visua l context for loca t ions, and im prove both engagem ent and app usage t im e. The Threshold  

Viewer a llows for quick and easy em bedd ing within your app, and enab les virtua l tour and m ap  

func t iona lity across a  w ide range of devices. 

- Action: Em bed a  location's virtual tours or a  single tour using the protocol on page 4. 

- Action: Em bed a  custom  m ap with a  set of locations using the protocol on page 4.

Blogs
Blog posts are a  great way to reach your organiza t ion's aud ience and g ive va luab le insight 

about your Locat ion. Place the reader d irec t ly inside your dest ina t ion by em bedd ing your Tours or 

a  custom  m ap within your b log  posts. Highlight a  sing le space, ut ilize a  custom  Threshold  Link w ith 

a  Ca ll- to- Ac t ion, or share a  cura ted set of Locat ions tha t help  tell the story.

- Action: Em bed a  location's virtual tours or a  single tour using the protocol on page 4. 

- Action: Em bed a  custom  m ap with a  set of locations using the protocol on page 4.

- Action: Create a  Threshold Link to include in your post by hyperlinking the URL. See page 5.

 

Website 
The Threshold  Pla tform  a llows you to em bed your Virtua l Tours and Custom  Maps d irec t ly on 

your organiza t ion's website. Threshold 's Im p lem enta t ion  Guide spec ifica lly focuses on best 

p rac t ices for your website integra t ion. Please check it  out for a  m ore deta ils and insp ira t ion! 

Travel Dubuque utilized a Custom Map 
in a blog post, giving readers a closer 
look at the locations featured within.



III. Owned Channels (cont.)

Em ail
Utilize your tours w ithin your em ails and as part  of ta rgeted cam paigns or outreach. Threshold  

Links and Maps can be outfit ted  w ith unique Ca lls to Ac t ion (CTAs) tha t d rive viewers d irec t ly to 

your inform ation and booking pages. Provide Threshold  Links d irec t ly to any sa les prospec ts tha t 

need a  tour of your Locat ion, g iving  them  confidence in their choice even before they step  inside!

- Action: Create a  Threshold Link to share in your em ail cam paign by using the protocol on page 5.

- Action: Create a  Custom  Map to share within your em ails. See page 5. 

Integrate your Virtual Tours into your monthly e-newsletters 
or communications. Visit Big Spring used a screenshot to 

hyperlink a partner's Share Page in their newsletter.
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Profiles & About  Us 
Your business is likely listed  on a  w ide num ber of websites for potent ia l visitors to find  you and 

dec ide to visit  or book an event. In add it ion to present ing  descrip t ive inform ation and key va lue 

points, you can inc lude Threshold  Links in your profiles and "About Us" sec t ions. Add ing this type of 

visua l content d ram atica lly enhances your prospec t 's ab ility to quickly understand your business, 

sett ing  you apart from  others.

- Com m on Business Accounts

- Soc ia l Med ia  such as Facebook

- Event list ings sites such as Cvent

- Action: Create a  Threshold Link to share in your business profiles by using the protocol on page 5.

- Action: Create a  Custom  Map to include in your business profiles. See page 5. 



III. Owned Channels (cont.)
Goog le Business List ings 

Google is a  m ajor resource for m ost , and provid ing  360 content there is an excellent way to 

enhance your exposure.  Threshold  Virtua l Tours are autom atica lly up loaded to Goog le and you 

can connec t your Goog le Business account in order to receive a ttribut ion and capture those 

im pressions.

Locat ion  Kiosks
Threshold  Virtua l content can be used on a  w ide array of inform ation Kiosks. Virtua l content 

can add significant richness and depth to on- locat ion experiences ? perhaps help ing  hotel 

guests exp lore the neighborhood around them . Thanks to Threshold?s m obile com patib ility, kiosks 

can a lso offer sim ple custom ized m obile delivery of virtua l tours and m aps to those user's m ob ile 

devices. 

 

Threshold  360 has partnered with 

Om niExperience to support on- site, 

loca t ion kiosk delivery of Threshold  

Virtua l Tours and Collec t ion Maps. To 

learn m ore about this partnership , or 

to exp lore opportunit ies for this type 

of integra t ion, p lease em ail 

info@threshold360.com .

To connect  your Goog le account :

1. Visit  your User Sett ings by 

c licking  on your nam e in the 

top  right corner of the 

Dashboard .

2. Selec t Connected  Pla t form s.

3. If you have opted for a  

Branded Up load, c lick the 

Connect  Goog le Account  and 

follow the prom pt to log in.
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Visit Dallas has accumulated nearly 
90 million views from their 360 

panos on Google alone! 

https://www.omniexperience.com/


III. Owned Channels (cont.)

Threshold  Map?

The Threshold  Map is a  powerful resource tha t a llows anyone to exp lore and share tours from  

the Threshold  Virtua l Tour lib rary. Your Virtua l Tours w ill autom atica lly appear on the Map, 

p rovid ing  both inc reased visib ility for your organiza t ion, and the ab ility for visitors to d iscover 

and share virtua l tours to their networks. With ha lf a  m illion Virtua l Tours and growing, the 

Threshold  Map is an exc it ing  exp lora tory tool tha t 's com patib le across a  w ide range of devices.

To Share a  Vir t ua l Tour v ia  t he Threshold  Map :  

1. Open the Threshold  Map and search for the Locat ion you wish to share.  

2. If the Locat ion has a  Virtua l Tour, the m ap will auto- zoom  in on the Locat ion and pull up  the 

virtua l tours ava ilab le. 

3. Selec t Share next to the Locat ion's nam e. 

4. Share tha t Locat ion by selec t ing  the Em ail or Soc ia l Med ia  icons, or hit  Copy  to copy the 

URL and paste it  wherever you wish.

 

Check out the Cliff Lodge at the Snowbird 
Ski Resort in Utah via the Threshold Map! 
Be sure to check out the Satellite View too!
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http://map.threshold360.com
http://map.threshold360.com
http://map.threshold360.com


III. Owned Channels (cont.)

Socia l Med ia
It 's hard  to ignore the power and reach soc ia l m ed ia  can have on your m arket ing  efforts. An 

exc it ing  and engag ing post can be widely shared and consum ed by your network and then 

further shared by those viewers. To m ake soc ia l- sharing  easier and m ore effic ient, we've built  

powerful soc ia l m ed ia  sharing  tools d irec t ly into your Dashboard .  With the release of the 

Pub lishing  Tab, you can now cura te and post tours d irec t ly to your soc ia l channels w ithout 

leaving  the page. 
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Create a  Post  from  the Pub lish ing  Tab :  

1. Open your Dashboard  and c lick on the Pub lish ing  tab .

2. Search for a  desired  Locat ion and c lick the thum bnail card  tha t appears.

3. You'll see a  virtua l tour p review a longside a  list  of soc ia l networks to choose from . If you 

have not yet connec ted your soc ia l channels to your Dashboard  account,  you'll need to 

selec t Act iva te next to them  and follow the prom pts to log in. Once you've estab lished 

log in, you won't  need to aga in. 

4. Once you've logged in, selec t Create post  next to the soc ia l channel you'd  like to push 

content to. Add som e interest ing  copy as it  rela tes to your tours, and pub lish! 

Tag @Threshold360 when you post! 
We'll be sure to return the love. 



IV. Earned Channels

Socia l Shares & Ment ions 
When c ra ft ing  your soc ia l m ed ia  posts for your Virtua l Tours, it  is im portant to c reate 

content tha t w ill inc rease the likelihood tha t it  is shared am ongst your ta rget aud ience's 

network. Be sure to c ra ft  a  relevant 2- 3 sentence descrip t ion to accom pany your virtua l 

tour content and leverage # hashtags, @m entions, and ca lls- to- ac t ion to inc rease 

engagem ent. Further, consider boost ing  your post on sites like Facebook, to w iden your 

aud ience and inc rease the likelihood tha t the content is shared.

- Action: Create a  socia l post with a  Location's virtual tours using the protocol on page 10.  

Be sure to add a  few sentences and severa l relevant hashtags or @ 's to encourage 

engagem ent.

Guests & Reposts 
Guest collabora tors and Reposts are a lso c rit ica l to m axim izing  your virtua l tour content. 

Recruit  or collabora te w ith soc ia l- m ed ia  heavy hit ters and guests w ith la rge follower 

networks tha t can incorpora te your Virtua l content into their channels, furthering  your 

m arket ing  outreach and reaching m ore potent ia l visitors who can a lso repost and share.

- Action: Enlist a  popular socia l account to create a  socia l post with your Location's virtual 

tours.  Share a  Threshold Link or Custom  Map Link with them  to include in their post using the 

protocol on page 5. 

Press, Med ia  & Rev iew s 
Inc lude a  Threshold  Link or Custom  Map link in your Press Kit  or other m ed ia  content. In 

add it ion to text and 2D im ages, add ing virtua l tour content p rovides engag ing and 

interac t ive m edia  for readers and the genera l pub lic  to get a  true understand ing of your 

loca t ion or dest ina t ion. 

- Action: Share a  Threshold Link or Custom  Map Link using the protocol on page 5. 
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V. Pa id  Channels

Threshold  AdTours
Threshold  Virtua l Tours can be easily em bedded into pa id  Advertoria ls on a  range of 

d ifferent p la tform s, inc lud ing  d istribut ion p la tform s such as Trip  Advisor, Exped ia , and 

other OTAs. Your 360 content can a lso be used in standard  IAB banner ads and configured 

around any locat ion's Virtua l Tours, a llowing for the sam e interac t ivity as an em bedded 

Viewer, a longside graphics and m essag ing tha t encourage engagem ent.  

For further inform ation on using  your virtua l tours as part  of 

your advert ising  cam paign, get in touch with your Account Manager or send an em ail to 

in fo@ threshold360.com .
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IV. Append ix 

Socia l Med ia  Pla t form  Support
Threshold  Virtua l Tours and Custom  Maps can be easily integra ted into soc ia l m ed ia  

p la tform s. For Pla tform s tha t support d irec t links -  such as Facebook and LInked- In, users can 

post Virtua l Tours d irec t ly from  the Pub lishing  Tab, or sim ply copy+paste Threshold  or Custom  

Map links into a  postab le field  in their soc ia l m ed ia  account and pub lish. Viewers w ill be ab le 

to c lick on the link and open a  full- sc reen Threshold  Link or Custom  Map.

Here is a  current tab le of link and video support for m ajor p la tform s:

 Pla tform Orienta tion
Threshold  

Link Support

Custom  Map 

Support

MP4 Video 

Support

1 Facebook

Persona l/ Business 

Socia l Networking  & 

Med ia  Sharing

2 LinkedIn
Business- Oriented  

Socia l Networking

3 Twitter Microb logg ing

4 Instagram

Persona l/ Business 

Socia l Networking  & 

Med ia  Sharing

5 Pinterest
Med ia  Sharing  & 

Microb logg ing

6 TikTok
Short- form  Video 

Sharing
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Quest ions or assistance needed? 
Please email us at  support@threshold360 .com
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