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. 29% of
the active
leisure
travel

audience

Source: Cultivar Strategies &
MMGY Travel Intelligence
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. Of that
sector,
hearly a
third are
canna-

curious

Source: Cultivar Strategies &
MMGY Travel Intelligence




Amsterdam
Coffeeshops

2017

Estimated 150 coffeeshop locations

2022

8 coffeeshops remain open
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"Hospitality has been one of the biggest missing pieces
of the industry for a long time. Cannabis is one of the
biggest tourism draws to Denver. You can buy it on
every corner, but you literally can’t smoke it anywhere.
Can’t smoke in your hotel, can’t smoke in your car, can’t
smoke in a park. This is going to be one of the solid
pieces to move the industry forward and progress what
it really can be.”

- Dewayne Benjamin to the Denver Post - December 17th, 2021




Wine

Robert Mondavi Winery - 1966

The first major winery to open in Napa since Prohibition.

Growth Sparked

More wineries open. Reputation of the region becomes legendary.

Consumers Followed

California wine sales hit $40B in 2020.




Craft Beer

Carter Homebrewing Law - 1978

Allowed for small ammounts of beer and wine to be made at home.

Deregulation Bill - 1979

Made it easier to start new breweries.

Craft Breweries Widespread Growth

The number of breweries grew from 89 in 1979 to 9000+ in 2021.



Craft Distilleries

Only 24 craft distilleries in production in America
As of 2020 there were nearly 2000 craft distilleries in the U.S.

Bourbon production increased 360% and is valued at $8.6B




165,000 visitors in 2018

90% were from out-of-state.
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FARM TOURS

California Tours in The Emerald Triangle
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Our goals as marketers should

Customers
be to attract, engage and

®, 3 delight.
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