




























https://www.edelman.com/trust/2021-trust-barometer




Gen Zs and millennials 
want to work for 
companies that have a 
clearly defined purpose 
Millennials are projected to form 75°/o of the global workforce by 2025, studies 

show. By 2030, Gen Z will make up an estimated 30% of the workforce and 40°/o of 

the consumer market. The new workforce is here, bringing along with it winds of 

change that can transform workplace culture. 

A strong company culture of giving back has always been imperative in attracting 

and retaining talented workers. With the workforce we have at hand, company 

culture becomes even more important. 

A global talent trends survey found that the highest-performing employees are 

3x more likely to work for a company with a strong sense of purpose. 

Younger workers are searching for impact-driven companies that champion the 

journey towards building a better world and take steps to effect positive change. 
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https://www.youtube.com/watch?v=6fBPic7wpTc














https://www.un.org/sustainabledevelopment/sdg-planning-calendar/








https://goodera.com/us/book-a-free-event/


https://goodera.com/us/
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