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A Few Quick things…

A video recording of this live webinar will be sent to you afterwards.



A Few Quick things…

Links to the slide deck and other featured resources will 
be sent out with the recording.



A Few Quick things…

We have time for additional Q&A.
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Main Donation Page



Let’s start with an 
EXPERIMENT



Experiment #6623

Research Question: 
Which main donation page design will increase 

donations, if at all?



Original
Experiment #6623



Treatment

Experiment #6623
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Original
Experiment #6623

Treatment

150%
DONATIONS 



WHAT!?



Want to accomplish the 
mission they ALREADY

have in mind.

Want to second-guess 
their choice, find reason 

to turn back.
And yet…



Why the Treatment Won
Treatment

150%
In Donations

The treatment understood 
that the donor was not yet 
fully motivated to donate.



You can’t assume that 
people are already 

motivated to donate.



How are we 
doing?



Source: M+R Benchmarks 2020

How many 
visitors are 
actually 
donating?

22% 

22% 



The

Donor
Funnel



Visits your donation page

Starts to read

Reads all the way to the form

Begins the donation process

Completes donation



Completes donation 22%



Completes donation 22%

78% Failure!
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The

Donor
Mountain



Your Donor

Your Goal



Your Donor

Your Goal



Your Donor

Your Goal

Should I open?

Should I click?

Should I read?

Should I donate?



You are the Sherpa



THE STATE OF 
NONPROFIT 
DONATION PAGES
STATEOFDONATIONPAGES.COM
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OUR GOAL:
By the end of this webinar, you will discover how 
to craft a main donation page that connects to 
the motivations of your potential donors.



We help nonprofits 
grow their digital 
fundraising.

3,300+ experiments 438+ Million donor interactions

Analysis of 1000+ nonprofits Research spanning 9 countries







5 Key Areas Where We
Often Fail Our Donors
• Main Message

• Template Design

• Donation Selection

• Personal Information Input

• Support Message
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Make your main message 
as INCLUSIVE as possible.

For your ideal donor!

#1

For your ideal donor!



The Main Message





Experiment
From This To This

150%
In Donations







KEEP THE MESSAGE BROAD, 
ALL-ENCOMPASSING, 
TANGIBLE AND SCANNABLE.



Experiment
A B



Experiment
A B
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Experiment
A B

30.6%
In Donations



30% of organizations globally had

no copy on their 
donation page
explaining why someone should give.

globalonlinefundraising.com



ONE THING
Make sure you have copy that explains why someone should give!



AND ONE MORE THING….



Video based donation page Text based donation page

527%
In Donations



5 Key Areas

• Main Message

• Template Design
• Donation Selection

• Personal Information Input

• Support Message



Make your main message 
as INCLUSIVE as possible.

Without DISTRACTION or 
MISDIRECTION.

#2



DESIGN MUST SERVE A PURPOSE, NOT 
JUST LOOK NICE.



Experiment
From This

To This

195%
In Donations



Control Treatment #1



Control Treatment #1



Control Treatment #1

65%
In Donations



Experiment
From This To This

63.1%
In Donations



ONE THING
Remove all links that take someone away from the donation page.



5 Key Areas

• Main Message

• Template Design

•Donation Selection
• Personal Information Input

• Support Message



as INCLUSIVE as possible.

Without DISTRACTION or 
MISDIRECTION.

Avoid appearing too 
TRANSACTIONAL.

#3



Experiment

From This To This

22.3%
In Revenue



Experiment
From This To This

126%
In Donations

TRY WITH REPEAT & RETURN DONORS.

TRY WHEN YOU HAVE A HIGH AVERAGE GIFT.

JUST TRY.



ONE THING
Make sure any additional incentives to give don’t come across as opportunistic.



5 Key Areas

• Main Message

• Template Design

• Donation Selection

• Personal Information Input

• Support Message



MISDIRECTION.

Avoid appearing too 
TRANSACTIONAL.

Minimize PERCEIVED 
INPUT.

#4









PERCEPTION IS REALITY.



Experiment
From This To This

39.4%
In Donations

FIELD LAYOUT FRICTION.



Experiment
From This To This

50.6%
In Revenue

FIELD NUMBER FRICTION.



Experiment
From This To This

176%
In Donations

Straight to 
Thank You 

PageSTEPS FRICTION.



How Many Pages Does It Take to Complete 
Your Donation?

0
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1 Step 2 Steps 3 Steps 4 Steps 5+ Steps

30% OF NONPROFITS HAD 3 OR MORE 
STEPS REQUIRED TO COMPLETE A 

DONATION.



ONE THING
Remove all unnecessary form fields (I’m looking at you, required “Title” field).



5 Key Areas

• Main Message

• Template Design

• Donation Selection

• Personal Information Input

• Support Message



TRANSACTIONAL.

Minimize PERCEIVED 
INPUT.

Support your message in 
the PROPER PROXIMITY.

#5



Poor placement?



Poor placement?



Experiment

From This To This

9.5%
In Donations



Experiment

From This To This

31.3%
In Donations



ONE THING
Make sure your payment info looks and feels secure. (aka, add a padlock icon)



5 Key Areas

• Main Message

• Template Design

• Donation Selection

• Personal Information Input

• Support Message



Let’s Review.
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5 Key Areas Where We
Often Fail Our Donors
• Main Message

• Template Design

• Donation Selection

• Personal Information Input

• Support Message

Support your message in the
PROPER PROXIMITY.



& LANDING

nextafter.com/donationcourse



& LANDING
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& LANDING

nextafter.com/donationcourse

This course will show 

you how to:
• Craft and implement 3 unique 

types of donation pages in 

your fundraising

• Write more effective donation 

page copy

• Craft a design that leads 

towards more conversions

• Create landing pages that lead 

to new email subscribers

• And much more.



Brand-New
Donation Experiments
With Courtney Gaines



Can we increase mobile 
conversion on the donation page?

EXPERIMENT



Control Locked Donation Form

36%
In Donations



Can we increase donor 
conversion on pages with
high traffic?

EXPERIMENT



Control Sticky Donate Button

61%
In Donations



Questions?
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Donation Pages Are Just One Piece in

Your Online Fundraising Program
Let us help you grow your revenue based on 
data-driven and proven strategies

At NextAfter, we’ve conducted over 3,300 online 
fundraising experiments to learn exactly what 
works to grow online fundraising programs.

And we use these learnings to help a select amount
of nonprofits reach more people, acquire more 
donors, and grow their revenue.

If you’d like to see how data-driven strategies, 
proven-tactics, and research-driven fundraising 
solutions can help you hit your fundraising goals
and grow your organization’s impact, we’d love to 
chat.

To see how we can partner and 
unleash generosity together, just 
let us know you’re interested at:

NextAfter.com/let-us-help

https://www.nextafter.com/work-with-us

