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A Few Quick things...

A video recording of this live webinar will be sent to you afterwards.




A Few Quick things...

Links to the slide deck and other featured resources wiill
be sent out with the recording.




A Few Quick things...

We have time for additional Q&A.
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TOGETHER, WE CAN MAKE
THE WORLD A BETTER PLACE

FOR CHILDREN EVERYWHERE
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We work in the hardest-to-reach places, where it’s toughest to be a child.

When you give to Save the Children, 85% of every dollar goes straight to our mission to provide lifesaving relief to children.

 $50 can provide enough food to keep 3 children from going hungry for a month
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We work in the hardest-to-reach places, where it’s toughest to be a child.

When you give to Save the Children, 85% of every dollar goes straight to our mission to provide lifesaving relief to children.
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 $50 can provide enough food to keep 3 children from going hungry for a month
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DONATE TODAY: SAVE A
LIFE

Vulnerable children need you more than ever.

Right now, children are living through a global pandemic against
the backdrop of hunger, conflict and natural disasters. Your gift
today can help make change that protects the lives of children,
families and their communities.

e $50 - can provide enough food to keep 3 children from
going hungry for a month

e $150 - can wrap 30 warm, cozy blankets around children
affected by conflict

e $300 - can provide 150 face masks to refugee health
workers on the front lines

Join us today and make change for children.
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*CREDIT CARD NUMBER

*CVW *EXPIRATION DATE
Q Month Year

/ | want to help even more by covering the cost of the
transaction fee on my donation. My total will be $0.00.

See if your employer will match your donation!
Enter the name of your company

Search company name...

*REQUIRED FIELD

DONATE MONTHLY

Once you donate, an account with a temporary password will be created for you in
our Supporter Center. Simply log in to securely view this as well as any future gifts
and so much more. You'll also start receiving email news of your generosity in action,
including inspiring children's stories, emergency alerts and ways to get involved.

By making a donation, you give us permission to use your gift, when applicable,
combined with those of other donors, as part of our matching gift fund to inspire
more donors like you to support our mission. Whether or not your gift is matched, it
will still be tax deductible to the full extent allowable by IRS regulations in the same

vear it wac made Ifvoli donate after December R1 vouir donation will be matched in
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'DONATE TODAY

Main Donation Page

* $50 - can provide enough food to keep 3 children from
going hungry for a month

e $150 - can wrap 30 warm, cozy blankets around children
affected by conflict

e $300 - can provide 150 face masks to refugee health
workers on the front lines

L Join us today and make change for children.




L et’s start with an
EXPERIMENT



Experiment #6623

linois Policy Institute

Research Question:

Which main donation page design will increase
donations, if at all?



Experiment #6623

Original

OUR STORY / YOUR STORY / POLICY CENTER / TAKE ACTION — (L DONATE

ILLINOIS"COMEBACK STORY STARTS HERE

Together, we're writing the next chapter of lllinois’ comeback story.

Select Donation Amount
$35 $50 $100 $250

Other Amount
Donor Information
Cardholders Name
Address Address 2
City
Illinois Zip
Email
Phone

Payment Information

Visa, Mastercard or American Express Number

Month Year Security Code




’ lllinois Policy OUR STORY / YOUR STORY / POLICY CENTER / TAKE ACTION

Experiment #66

ILLINOIS* COMEBACK STORY STARTS HERE

Treatment

OUR STORY / YOUR STORY / POLICY CENTER / TAKEACTION = Q| oowt

ILLINOIS*COMEBACK STORY STARTS HERE

Getting the unbiased truth

power.
make

‘That is why we created IllinoisPolicy.org.

abias

You can keep Illinois Policy as your source of unbiased news by

‘making a gift today.

$35 $50 $100 $250

Other Amount

Donor Information

Cardholders Name

Address Address 2

City

linois Zip

Email

Phone

Payment Information

Visa, Mastercard or American Express Number

Month Year Security Code

Getting the unbiased truth

Illinoisans already have the highest overall state and local tax burden in the
country, and the state is experiencing the largest exodus of residents it has ever
seen. Lawmakers in Springfield are telling their constituents - people like you -
that the only way to fix these problems is through more taxes. That is simply not
true.

At the Illinois Policy Institute, we believe in the old adage that knowledge is
power. To spur change, to get Illinois back on a more prosperous path, we need to
make sure that families in Illinois receive accurate and actionable information.

That is why we created IllinoisPolicy.org.

This website is an unbiased source of what is happening across the state. We are
putting out the truth that lawmakers don’t want people to have. We are finding
the stories the legacy media aren’t reporting. And we are doing all of this for
people like you.

But we must rely on the people we serve. We depend on the support of individuals
like you.

You can keep Illinois Policy as your source of unbiased news by
making a gift today.

Illinois Policy Institute does not accept

government funding.



Experiment #662

Treatment

OUR STORY / YOUR STORY / POLICY CENTER / TAKEACTION = Q| oowt

ILLINOIS*COMEBACK STORY STARTS HERE

Getting the unbiased truth

You can keep Illinois Policy as your source of unbiased news by
‘making a gift today.

elect Donation Amount
35 $50 $100 $250
Other Amount
Danor informatior
Cardholders Name
Address Address 2
city
Hlinols Zip
Email
Phone
Payment nformation
Visa, Mastercard or American Express Number

Month Year Security Code

But we must rely on the people we serve. We depend on the support of individuals

like you.

You can keep Illinois Policy as your source of unbiased news by

making a gift today.
Select Donation Amount

$35 $50

Other Amount

Donor Information

Cardholders Name

Address

City

Illinois

Email

Phone

Payment Information

$100

Zip

$250

Address 2

Visa, Mastercard or American Express Number

Month

Year

Security Code



Experiment #6623

Original

OUR STORY / YOUR STORY / POLICY CENTER / TAKE ACTION — @ DONATE

ILLINOIS"COMEBACK STORY STARTS HERE

Together, we're writing the next chapter of lllinois’ comeback story.

Select Donation Amount
$35 $50 $100 $250

Other Amount

Donor Information

Cardholders Name gOr. o
Address Address 2
City
Illinois Zip
Email
Phone
Payment Information
Visa, Mastercard or American Express Number

Month Year Security Code

Treatment

OUR STORY / YOUR STORY / POLICY CENTER / TAKE ACTION Q DONATE

ILLINOIS* COMEBACK STORY STARTS HERE

Getting the unbiased truth

Illinoisans already have the highest overall state and local tax burden in the )
country, and the state is experiencing the largest exodus of residents it has ever charitz a ‘ jon, and co ution
seen. Lawmakers in Springfield are telling their constituents - people like you - x-dedu he fullest exte

that the only way to fix these problems is through more taxes. That is simply not

true.

At the Illinois Policy Institute, we believe in the old adage that knowledge is
power. To spur change, to get Illinois back on a more prosperous path, we need to
make sure that families in Illinois receive accurate and actionable information.

Ilinois Policy Institute does ne pt

£ 150%

DONATIONS

Donor Information

That is why we created IllinoisPolicy.org.

This website is a
putting out the t|
the stories the 14
people like you.

But we must rel

like you.

You can keep
making a gift|

Select Donatio;

Cardholders Name

Address Address 2

City
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Want to accomplish the Want to second-guess
mission they ALREADY  And yet... their choice, find reason

have in mind. to turn back.




Treatment

Why the Treatment Won  EE———xmx

ILLINOIS"COMEBACK STORY START

Getting the unbiased truth

Illinoisans already have the highest overall state and local tax burden in the

country, and the state is experiencing the largest exodus of residents it has ever

seen. Lawmakers in Springfield are telling their constituents - people like you - X t v X g
that the only way to fix these problems is through more taxes. That is simply not

true.

At the Illinois Policy Institute, we believe in the old adage that knowledge is nois P st
e l r e a l m e n t u n e rst o o power. To spur change, to get Illinois back on a more prosperous path, we need to Ve
make sure that families in Illinois receive accurate and actionable information. ) e
That is why we created IllinoisPolicy.org. Hitinois Pol

government funding.
that the donor was not yet

putting out the truth that lawmakers don’t want people to have. We are finding

tute does not accept

the stories the legacy media aren’t reporting. And we are doing all of this for
people like you.

to d o n a t e o But we must rely on the people we serve. We depend on the support of individuals

like you.

You can keep Illinois Policy as your source of unbiased news by

1509

Select Donation Amount
$35 $50 $100 $250

Other Amount

In Donations




You can't assume that
people are already
motivated to donate.



HOW are we
doing?



Website main donation page conversion rate

How many
V'S'torlf S o
actually

donating?

22%

Source: M+R Benchmarks 2020
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Funnel




Visits your donation page

Starts to read

Reads all the way to the form

Begins the donation process

Y Completes donation






78% Fallure!
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Should | donate?
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Should | read?
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Should I click?
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Scores by Vertical
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Culture Services & Advocacy  Society Animal
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Scores by Size
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OUR GOAL:

By the end of this webinar, you will discover how
to craft a main donation page that connects to
the motivations of your potential donors.



N After

We help nonprofits
grow their digital
fundraising.

3,300+ experiments 438+ Million donor interactions

Analysis of 1000+ nonprofits Research spanning 9 countries
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Design elements: Avoid over-
investingin design and ensure
text is readable

Header: Simple with no navigation
and no extra donate button

Eliminate header
+195% Don (86% Loc) (4903)
+25.6% Don/+3% AVEG (991)
No 0iff (6350)
« Eliminate Donate button .
+ -28.2%Don/-34.1% AvEG (2107)
No diff Don/ -18% AvgG (1547)

Adding a touch of design
« Donate 3 pages: No Diff (5641)
Donate 2 pages: No Diff (2161, 4367,

Ensure text is readable

Headline: Clearly spell out the
specific effect of someone’s

donation first
+21.2% Don (4164

3

Intro Copy: Ensure you have
general value prop present (if there
is none and write clearly, concisely

Add value prop (when there is none)
« +258% Don (111)

+28% Don (900)

+ +27.4% Don (2023)

Body Copy: Avoid excessive

8 explanation copy, narrative and
stick to a more general, concise and
bulleted message.
foc

us
* General v. 1 Aspect +43.8% Don (4467)
Formatting

No diff(1557) .

Logo

[General donation request with broad

reasoning headline]

When you donate to [organization name]

This is copy that helps the person understand the effect of their

donation. You want to help them understand what that means, but don’t

g0 into too much detail:

Bullets are ok on this page type

that has interrupted them

accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount

Reasons or evidentials should be OK here - this is a reassurance page
People that arrive to this page have intention, as it NOT something.

So the easier we make it to process, the easier it is for them to

67.6% Don/ -54.1% AVEG (1469)

Background image: Not necessary. If using
one, ensure it is related to / or
demonstrates your value proposition
* Nodiff - 2904 (2) (seasonal background)

« +19.8% Don, mission related image (2569) (3)
+ +53.1% Don, value prop related image (2013) (3)

Main Image: Unnecessary to
include

6

+ NoDiff(1947)

Video: Avoid it
+ 4560% Don (5827)
+ +203% Don (3970 ot so)
+ +342% Don (1985)

In-line Review: Use them cautiously

Concise vs. Narrative +23.1% Don (4537) Premium % " " :
e Sotauton ki 4 SeEahEes G Ve it e bE A 1 0 In-Line Premiums: Use them here with an image
« NoDiff(1956) this premium is, and what value they can + 4135.4% Don (2347)

© NoDiff(2134) expect from it. Also touch on how this

- NoDIff (4098)

66% Don (6192)
38.5% Don (3951)
30.6% Don (2503)

Gift Array: Test an enter-your-own
dollar amount field if your average
gift size is significantly larger in this
channel compared to others
Important: Use a 4-5 option gift
array if your average gift size is

around or below other channels

12

Using an open-field only with high avg gift
+ +125.9%Don (6700}

premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience

from organization]

1. Enter Your Donation Amount

1

@ This is 2 one-time gt of [$xx above]

This s 3 monthly recurring giftof [$xx abovel]

2. Enter Your Information (It’s Secure)

Call-to-action Copy: Include it once at the end
of the body copy with impact reinforcement
and not multiple times throughout

11

+166.4% Don /-4.9% AVEG (641)
+49.4% Don (4269)

Gift Array Presentation: If using an array,
use big designed buttons, and DO NOT
include multi-tiered premium upsell
language in this location

13

First Name Last Name Use big designed buttons
[ ] + 422.9% Don / +9.5% AVEG (5612)
+63.1% Don / 116.2% AvEG (1434, not iso)
address 1 +59.9% Don (15)
L] Avoid multi-tie premium upsell language (typically in membership orgs)
Gift Type: Eliminate any over- 34,5% Don / +18.6% AvgG (447)
h defaulti | Address 2 + -29.9% Don / +34% AvgG (772)
emphasis or defaulting to [ 12.6%Don / +12.2% AVEG (780)
recurring gifts I cry siste ZpCode
+20% Re/Visit (6750) 3
i ir [ ] 1 ,
+ +439% Don (single gift only vs recurring only) 4 Form Field Presentation: Arrange to
mai {for receipt) i
] [“ St reduce page length, add headers with

Form Fields: Pre-populate with
customer information and
ensure phone is always optional

16

* Prepopulate: +29.5% Don / +16.4% AvEG (1066,
not iso)

Add optional Phone field: No DIff (6086)

Make phone required: -42.6% Don (2112)

Credit Card Fields: Visually box
1 7 a out fields with a high contrast
background and visible lock icon
No DIff (6091)

+14.4% Don (5991)
+9.5% Don (5755)

B GRRGHIT] 2040k ccount

|
4 -

" Make My One-Time ity
$50 Gift <

Your giftis going to help impact (ths specific
change] that we already talked about. This is
just 2 small reinforcement.

numbering and clarity

Add headers with numbering and clarity to decision points.
+12.5% Don (4638)

Arrange/Group form fields to reduce page length
+ +39.4% Don (1007)

17b

Alternate Payment Methods:

Implement new payment

methods with paths you can’t

control with caution.

« Adding Paypal -65.3% Don / +6.6% AVEG
867

« Adding ApplePay No DIff (6509)

Call-to-action Button area: Re-
assure donors with credibility
and gift effectin this area

18

Adding credibilityicons
« 422% Don/ +17% AVRG (490, not iso)
Add value reinforce text

« +313% Don (1234)
* +31.3% Don (1053)

19

Verification pages: Eliminate

them

* +1215%Don (3711)
« +130.6% Don, +19.5% AvEG (3712)




Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

+ Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

I |

@) This is a one-time gift of [$xx above]

) This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name

Address 1

Address 2

City State  Zip Code

Email (for receipt) Preferred Phone (optional)

[ Pre-filled if possible | [ |
g Creditcard ACH Bank Account

Credit Card Number Verification Code

(=N

—
Make My One-Time

$50 Gift

Your giftis going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




5 Key Areas Where We
Often Fail Our Donors

* Main Message
* Template Design
* Donation Selection

* Personal Information Input

Support Message

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

I |

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name
[ Prefilled if possible | [ Pre-filled if possibi |
Address 1
Address 2
City State  Zip Code
Email (for receipt) Preferred Phone (optional)
Credit Card /ACH Bank Account
Credit Card Number Verification Code

[~ ]

| —

Make My One-Time
$50 Gift et

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




5 Key Areas Where We

[General donation request with broad
® reasoning headline]
This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type
* Reasons or evidentials should be OK here — this is a reassurance page

° * People that arrive to this page have intention, as it NOT something
. that has interrupted them
* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate
As a thank you for your donation... -
This ic conv that deccribecs the nremium thev
° get for donating above a certain amount.
I Premium
. e l I l p | a te D e S I g n Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this

premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience

 Donation Selection

1. Enter Your Donation Amount

I |

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

* Personal Information Input

First Name Last Name

[rretieipose | [reea e ]

Address 1
Address 2
* SuppOI t Message [ :ls‘“ pesz
Email {for receipt) Preferred Phone (optional)
Credit Card /ACH Bank Account
Credit Card Number Verification Code

[~ ]

| —

Make My One-Time
$50 Gift et

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Make your main message
as INCLUSIVE as possible.

For your ideal donor!



The Main Message







Experiment
From This

OUR STORY / YOUR STORY / POLICY CENTER / TAKE ACTION = © DONATE

ILLINOIS*COMEBACK STORY STA

Together, we're writing the next chapter of lllinois’ comeback story.

Donation Amount
$35 $50 $100 $250

Other Amount

Donor Information

llinois Policy Institute does not accept

nt funding.

Cardholders Name

Address Address 2
City

Illinois Zip

Email

Phone

Payment Information

Visa, Mastercard or American Express Number

Month Year Security Code

OUR STORY / YOUR STORY / POLICY CENTER / TAKE ACTION = 9 ‘ DONATE

ILLINOIS* COMEBACK STORY STARTS HERE

Getting the unbiased truth

Illinoisans already have the highest overall state and local tax burden in the :
country, and the state is experiencing the largest exodus of residents it has ever . f
seen. Lawmakers in Springfield are telling their constituents - people like you - x-deductib
that the only way to fix these problems is through more taxes. That is simply not

true.

At the Illinois Policy Institute, we believe in the old adage that knowledge is
power. To spur change, to get Illinois back on a more prosperous path, we need to
make sure that families in Illinois receive accurate and actionable information.

That is why we created IllinoisPolicy.org. Illinois Policy Institute does not accept

government funding

This website is an unbiased source of what is happening across the state. We are
putting out the truth that lawmakers don’t want people to have. We are finding
the stories the legacy media aren’t reporting. And we are doing all of this for
people like you.

But we must rely on the people we serve. We depend on the support of individuals
like you.

You can keep Illinoi
making a gift today.|

Select Donation Amou:
$35

Other Amount]

Donor Information

Cardholders Name

In Donations )

City



= My wife is 24 weeks pregnant today. This is what her Chinese fortune cookie had to say

A short stranger will soon enter
your life with blessings to share.

all 61 comments







KEEP THE MESSAGE BROAD,
ALL-ENCOMPASSING,
TANGIBLE AND SCANNABLE.



Experiment

A

Y{ harvest:greglaurie

Your gift helps reach the lost with the
gospel of Jesus Christ

When you donate to Harvest, you join a team committed to knowing
God and making him known. Harvest reaches millions of people each
year who are hungry for the gospel. Your gift supports:

« Greg Laurie's radio program, broadcast on more than 650
stations daily

« Harvest America and crusade events, which bring together
hundreds of thousands to hear the gospel

« Know God, an initiative to answer questions about faith
« Online broadcasts that reach more than a million people
each year

Your gift using the form below is a fast, secure way to help reach the
lost with the gospel. Thank you for supporting Harvest. To God be
the glory!

B

»{ harvest:greglaurie

Tell Others About Jesus

Just as Paul was called to take the message of Christ to a Christ-less
culture, so we too have been given this command. While shifts in
culture may have changed, a person's basic needs have not. People
need a Savior and Jesus Christ is still the only way.

Since the age of 19, when he formed a small Bible study that would
eventually become one of the largest churches and evangelistic
ministries in the United States, Pastor Greg Laurie has been
passionate about evangelism and committed to helping people
come to know Jesus Christ as their Savior.

Through his preaching, radio programs, television broadcasts, books,
and crusades, Pastor Greg reaches millions of people each year who
are hungry for the gospel.

Your gift to Harvest Ministries will help Pastor Greg continue to
effectively communicate biblical truth in a culture that needs
it most.

Tell others about Jesus. Make your gift to Harvest Ministries today.




Experiment

A

Y{ harvest:greglaurie

Your gift helps reach the lost with the
gospel of Jesus Christ

When you donate to Harvest, you join a team committed to knowing
God and making him known. Harvest reaches millions of people each
year who are hungry for the gospel. Your gift supports:

« Greg Laurie's radio program, broadcast on more than 650
stations daily

« Harvest America and crusade events, which bring together
hundreds of thousands to hear the gospel

« Know God, an initiative to answer questions about faith
« Online broadcasts that reach more than a million people
each year

Your gift using the form below is a fast, secure way to help reach the
lost with the gospel. Thank you for supporting Harvest. To God be
the glory!

B

»{ harvest:greglaurie

Tell Others About Jesus

Just as Paul was called to take the message of Christ to a Christ-less
culture, so we too have been given this command. While shifts in
culture may have changed, a person's basic needs have not. People
need a Savior and Jesus Christ is still the only way.

Since the age of 19, when he formed a small Bible study that would
eventually become one of the largest churches and evangelistic
ministries in the United States, Pastor Greg Laurie has been
passionate about evangelism and committed to helping people
come to know Jesus Christ as their Savior.

Through his preaching, radio programs, television broadcasts, books,
and crusades, Pastor Greg reaches millions of people each year who
are hungry for the gospel.

Your gift to Harvest Ministries will help Pastor Greg continue to
effectively communicate biblical truth in a culture that needs
it most.

Tell others about Jesus. Make your gift to Harvest Ministries today.




Experiment

A

Y{ harvest:greglaurie

Your gift helps reach the lost with the
gospel of Jesus Christ

When you donate to Harvest, you join a team committed to knowing
God and making him known. Harvest reaches millions of people each
year who are hungry for the gospel. Your gift supports:

« Greg Laurie's radio program, broadcast on more than 650
stations daily

« Harvest America and crusade events, which bring together
hundreds of thousands to hear the gospel

« Know God, an initiative to answer questions about faith
« Online broadcasts that reach more than a million people
each year

Your gift using the form below is a fast, secure way to help reach the
lost with the gospel. Thank you for supporting Harvest. To God be
the glory!

B

»{ harvest:greglaurie

Tell Others About Jesus

Just as Paul was called to take the message of Christ to a Christ-less
culture, so we too have been given this command. While shifts in
culture may have changed, a person's basic needs have not. People
need a Savior and Jesus Christ is still the only way.

Since the age of 19, when he formed a small Bible study that would
eventually become one of the largest churches and evangelistic
ministries in the United States, Pastor Greg Laurie has been
passionate about evangelism and committed to helping people
come to know Jesus Christ as their Savior.

Through his preaching, radio programs, television broadcasts, books,
and crusades, Pastor Greg reaches millions of people each year who
are hungry for the gospel.

Your gift to Harvest Ministries will help Pastor Greg continue to
effectively communicate biblical truth in a culture that needs
it most.

Tell others about Jesus. Make your gift to Harvest Ministries today.




Experiment

A

Y{ harvest:greglaurie

Your gift helps reach the lost with the
gospel of Jesus Christ

When you donate to Harvest, you join a team committed to knowing
God and making him known. Harvest reaches millions of people each
year who are hungry for the gospel. Your gift supports:

« Greg Laurie's radio program, broadcast on more than 650
stations daily

« Harvest America and crusade events, which bring together
hundreds of thousands to hear the gospel

« Know God, an initiative to answer questions about faith
« Online broadcasts that reach more than a million people
each year

Your gift using the form below is a fast, secure way to help reach the
lost with the gospel. Thank you for supporting Harvest. To God be
the glory!

B

»{ harvest:greglaurie

Tell Others About Jesus

Just as Paul was called to take the message of Christ to a Christ-less
culture, so we too have been given this command. While shifts in
culture may have changed, a person's basic needs have not. People
need a Savior and Jesus Christ is still the only way.

Since the age of 19, when he formed a small Bible study that would
eventually become one of the largest churches and evangelistic
ministries in the United States, Pastor Greg Laurie has been
passionate about evangelism and committed to helping people
come to know Jesus Christ as their Savior.

Through his preaching, radio programs, television broadcasts, books,
and crusades, Pastor Greg reaches millions of people each year who
are hungry for the gospel.

Your gift to Harvest Ministries will help Pastor Greg continue to
effectively communicate biblical truth in a culture that needs
it most.

Tell others about Jesus. Make your gift to Harvest Ministries today.




Experiment

A

Y{ harvest:greglaurie

Your gift helps reach the lost with the
gospel of Jesus Christ

When you donate to Harvest, you join a team committed to knowing
God and making him known. Harvest reaches millions of people each
year who are hungry for the gospel. Your gift supports:

« Greg Laurie's radio program, broadcast on more than 650
stations daily

« Harvest America and crusade events, which bring together
hundreds of thousands to hear the gospel

« Know God, an initiative to answer questions about faith
« Online broadcasts that reach more than a million people
each year

Your gift using the form below is a fast, secure way to help reach the
lost with the gospel. Thank you for supporting Harvest. To God be
the glory!

B

»{ harvest:greglaurie

Tell Others About Jesus

Just as Paul was called to take the message of Christ to a Christ-less
culture, so we too have been given this command. While shifts in
culture may have changed, a person's basic needs have not. People
need a Savior and Jesus Christ is still the only way.

Since the age of 19, when he formed a small Bible study that would
eventually become one of the largest churches and evangelistic
ministries in the United States, Pastor Greg Laurie has been
passionate about evangelism and committed to helping people
come to know Jesus Christ as their Savior.

Through his preaching, radio programs, television broadcasts, books,
and crusades, Pastor Greg reaches millions of people each year who
are hunerv for the gosoel.

30

6%

Your gift iotla
effectivel
it most.

Tell othe

In Donations
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30% of organizations globally had

no copy on their
donation page

explaining why someone should give.

K

globalonlinefundraising.com



ONE THING

Make sure you have copy that explains why someone should give!



AND ONE MORE THING....



Video based donation page Text based donation page
csparnERs B soasrnens [

The people in India desperately need our help. The people in India desperately need our help.

At this very moment, a terrible situation is unfolding on the other side of the world in South Asia. As you may have seen in the news,
India is in the midst of a serious, nationwide crisis due to the resurgence of COVID-19. Let me paint a picture for you: hospitals
are overflowing beyond capacity ... medical supplies, particularly oxygen, are running critically low ... there are dead bodies on the
streets ... and the crematoriums themselves are breaking down due to ‘round-the-clock use. In April alone, the country recorded a
staggering 3 million new cases (over 400,000 in a single day) and over 17,000 deaths. And many of those 17,000 died without ever
having heard the name of Jesus. Those souls are lost forever, but you can help save so many others.

To put it plainly, these circumstances are appalling, and it appears that it is only going to get worse.

As the Body of Christ, we are not only called to bring the true light of the Gospel to those who have never heard, but also to
alleviate suffering when it is in our power to do so. e3 Partners has been working with indigenous leaders in South Asia to share

the Gospel and plant churches for many years, and this extensive network will enable us to move quickly. In fact, many of these leaders

e3 PA RT N E Rs and their families are in dire circumstances themselves.

equip. evangelize. establish. Solet me ask you a simple question: are you willing to rush a donation to assist the people of India, who so desperately need our help?
Just $33 will provide an entire family with food, hand sanitizer, facemasks, and vitamin C for one month. Think of it, a donation of
just $100 will provide for three families, $1,000 for 30 families. A little goes such a long way. And by providing physical relief, we are
opening the door for the spiritual relief of the Gospel. Already, we have seen thousands upon thousands turn to Christ through the
compassion and generosity of God's people, many of these from among some of the most unreached people groups in the world. We
have learned that where there is suffering, God is at work.

Will you join e3 Partners in this important ministry work? We invite you to make a gift
today to support the relief effort for those suffering in Indi

9 So, will you join us? The people of India need our help. And in doing so, remember the words of Jesus in Matthew 25:40: “Truly | tell
you, whatever you did for one of the least of these, you did for me.”

We invite you to make a gift today to support the relief effort for those suffering in India.

$75.00 $100.00
$0.00
How muc swant to de
Billing Info
$25.00 $50.00 $75.00 $100.00
$0.00
First Name * Last Name *
Billing )
Email * BN - (201)555-0123
First Name |
United States h Email *
Address1*
United State]
Address 2 Address 1*
City* State* v ZipCode* Address 2

In Donations

P

saymentinfo | VisA | wes ] | @B
“ ayment Ir e

Card Number * Month *v Year*v cw

Card Number * Month*v Year *v cw

(O I would like to add $1.94 to help cover the transaction cost.




5 Key Areas

* Template Design

Donation Selection

Personal Information Input

Support Message

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...
This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

I |

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name
[ Prefilled if possible | [ Pre-filled if possibi |
Address 1
Address 2
City State  Zip Code
Email (for receipt) Preferred Phone (optional)
Credit Card /ACH Bank Account
Credit Card Number Verification Code

[~ ]

| —

=
Make My One-Time

$50 Gift

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Without DISTRACTION or
MISDIRECTION.



DESIGN MUST SERVE A PURPOSE, NOT
JUST LOOK NICE.



Experiment
From This

Events

1. Amount

Your Donation

vy f & P

1. Amount = ddress e e : O, . TRy, . O
| \v } | I ¢ ‘7 X : = - O
Your Donation S * AN

In Donations



Control Treatment #1

EH=RO SQUAD

EH=RO SQUAD

HELP MILITARY FAMILIES ENGAGE WITH THE
TRUTHS IN GOD'S WORD!

You already appreciate the sacrifices made by members of our military, but you may not realize their choice to
serve and protect our country means their families, their spouse, parents and especially kids, will also sacrifice
years of a normal life.

You can imagine that growing up is tough for children in military families as they face unique challenges like

being asked to navigate their formative years without one of their parents or starting over at a new school

again and again that can leave them feeling alone, insecure and isolated

With your help, we want to help these kids find peace and comfort in God alone in the midst of any worldly 1

uncertainty. TRUTHS IN GﬂD s WURD'
That's why we've launched the Hero Squad. We want to form a circle of support around these children and =

teens to point them to the only permanent source of security and self-esteem—God's Word,

Through your support, you can ensure that sons and daughters of Service members have the opportunity to
discover they are known, loved, and accepted by God. You already appreciate the sacrifices made by members of our military, but you may not

When you make a gift of $19.a month, we'll put your gift to work to immediately begin delivering multiple care realize their choice to serve and protect our country means their families, their spouse, parents and
f: f . . . e E
et s bbbl bkt especially kids, will also sacrifice years of a normal life.

« ABible (for many, i's their very first personally owned Bible!)

« Age-appropriate weekly devotional : . : 3 5 o s - =

* Biblically-based spiritual resources You can imagine that growing up is tough for children in military families as they face unique

« Journal and Bible study materials 3 5 ¥ g . 3

« Family scripture engagement activities challenges like being asked to navigate their formative years without one of their parents or starting

Seecal sdditional gitbacients of thanks from 2 ratetul nation o laspirs them over at a new school again and again that can leave them feeling alone, insecure and isolated.

With your monthly support, we can show military children they are valued and loved. Your gift will play a role

in helping them build faith, hope, and purpose for their lives. While military families are sacrificing physically . . . . . .

and emotionally to protect our nation and our way of lfe, your monthly support will ensure that they dont With your help, we want to help these kids find peace and comfort in God alone in the midst of any
sacrifice spiritually. WOr|d|y uncertalnty

Will you help the children of America’s heroes experience God's hope and peace during their darkest hours by
supporting the Hero Squad with a monthly gift of $19 today? 9 . 1
That's why we've launched the Hero Squad. We want to form a circle of support around these

children and teens to point them to the only permanent source of security and self-esteem—God's
Word.

*

. YUUR GIH Through your support, you can ensure that sons and daughters of Service members have the
opportunity to discover they are known, loved, and accepted by God.

® $39

When you make a gift of $19 a month, we'll put your gift to work to immediately begin delivering
multiple care packages throughout the year to military families that include:

* ABible (for many, it's their very first personally owned Bible!)
o Age-appropriate weekly devotional
* Biblically-based spiritual resources

$29

Your gift puts the Word of God into the hands of Military children to help ° Joumal and Blble Study materials
$ 1 9 them learn how Jesus provides strength for all of life’s battles. By making :
amonthly gift today, you will provide age-appropriate Bible-engagement L4 Famxly scripture engagement activities
activities and devotionals that are sent regularly throughout the year * Special additional gift box items of thanks from a grateful nation to inspire them

directly to homes of Military families in need of spiritual encouragement.

$ Other

Your monthly support helps Military children build a life of faith and With your monthly support, we can show military children they are valued and loved. Your gift will
purpose through the truth of God's Word. play a role in helping them build faith, hope, and purpose for their lives. While military families are
TYPE OF GIFT: sacrificing physically and emotionally to protect our nation and our way of life, your monthly

support will ensure that they don't sacrifice spiritually.

Since 1816 donors to American Bible Society have had the assurance that their

° M P nt h I ift contributions are faithfully providing God's word to American Warriors and their
y g families.

GUIDESTAR

One-time gift E e

Will you help the children of America’s heroes experience God's hope and peace during their
darkest hours by supporting the Hero Squad with a monthly gift of $19 today?




= e MONTHLY ONE-TIME

. Tomake a phone donation or tribute gift please call toll free, 1-866-895-4448

BILLING INFO Your Monthly Donation

*Title:

*First Name:
Giving monthly is the most effective way to ensure military children have the hope of

Middle Initial(s). Scripture year-round.
*Last Name a1y .

Billing Information

Title*
*Address:
ol First Name* Last Name*
*State:

Please Select Address*

*Zip:

City* State*
*Phone:
*Email Zip* Phone*

Email*

PAYMENT INFO

*Cardholder Name:

rayment Information

Cardholder Name*

*Card Number:
Card Number* Billing Zip*
*Billing Zip Code: Please insert your cc number Zip Code

Card Expiration*
*Card Expiration:

St 5 VW % MM v Yy ¥
*Security Code Security Code*
123

SEND GIFT NOW OF $39.00

MAKE YOUR MONTHLY GIFT




Giving monthly Is the most effective way to ensure military children have the hope of
Your gift puts the Word of God into the hands of Military children to help Scripture year.round_
$ 1 9 them learn how Jesus provides strength for all of life’s battles. By making
a monthly gift today, you will provide age-appropriate Bible-engagement
activities and devotionals that are sent regularly throughout the year
directly to homes of Military families in need of spiritual encouragement. B | | | | ng | nformation
$ Other
Your monthly support helps Military children build a life of faith and Title*
purpose through the truth of God's Word. lte
TYPE OF GIFT:
Since 1816 donors to American Bible Society have had the assurance that their
. contributions are faithfully providing God's word to American Warriors and their .
* *
° Monthly g|ft familes. First Name Last Name
h s
PK]
- . GumeSTa
-
One-time gift e e
€ Learn how your gift will be used ¥
&= Donate by Mail »
itv* *
. Tomake a phone donation or tribute gift please call toll free, 1-866-895-4448 City State
Zip* Phone*
*Title:
Email*
*First Name:
Middle Initial(s):
Payment Information
*Last Name:
Cardholder Name*
*Address:
Card Number* Billing Zip*
*City: Please insert your cc number Zip Code
Card Expiration*
*State:
<Please Select> MM v YY A
*Zip: i *
Security Code
123
*Phone:
*Email: o

Since 1816 donors to American Bible S¢
faithfully providing God's word to Ame

In Donations
E3 PAYMENT INFO

*Cardholder Name:

GUIDESTAR

Exchange

*Card Number:



Experiment
From This To This

Your Gift Amount Your Gift Amount

$50
$100
$ s0

$500
Other

$ 250

: Monthly gift? Make my gift repeat every month
Monthly gift? Make my gift repeat every month

I have a special request or comment

Your Information
Your Information

63.17%

In Donations



ONE THING

Remove all links that take someone away from the donation page.



5 Key Areas

 Donation Selection

* Personal Information Input

* Support Message

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization|

1. Enter Your Donation Amount

I

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

D Cntnr Vauiv lnfavimmatinm (1872 Canienl

First Name Last Name

[ Prefilled if possible | [ Pre-filled if possibi

Address 1

Address 2

City State  Zip Code

Email (for receipt) Preferred Phone (optional)
Credit Card /ACH Bank Account

Credit Card Number Verification Code

[~ ]

| —

=
Make My One-Time

$50 Gift

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Avoid appearing too
TRANSACTIONAL.



Experiment

From This To This

$100 | | $100 |
' ' (minimum $5.00) (minimum $5.00)

Your gift of $100 qualifies you for a Patriot's Club Membership. For only $150 more,
My Information you can be upgraded to a Freedom Circle Member which gives you access o
quarterly conference calls to stay up-to-date on Heritage's work.

First Name Last Name
’ [ Yes, upgrade my membership!

—__ 0 oA s

My Information

First Name Last Name

N | 22.5%

In Revenue




TRY WITH REPEAT & RETURN DONORS.

TRY WHEN YOU HAVE A HIGH AVERAGE GIFT.

JUST TRY.




ONE THING

Make sure any additional incentives to give don’t come across as opportunistic.



5 Key Areas

* Personal Information Input

* Support Message

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

I l

@) This i< 2 one-tima oift of [Sxx ahavel

This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name
[ Prefilled if possible | [ Pre-filled if possibi |
Address 1
Address 2
City State  Zip Code
Email (for receipt) Preferred Phone (optional)
Credit Card /ACH Bank Account
Credit Card Number Verification Code

[~ ]

| —

_
Make My One-Time

$50 Gift

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Minimize PERCEIVED
INPUT.






The SCiEﬂCE Of Lines Clock watching Impulse buying

, . Once a wait lasts longer than Mall retailers are copying grocery stores with
What's really happenmg at checkout three minutes, the perceived items like tiny stuffed animals and gift cards

wait time multiplies with each next to lines to distract from the wait.
passing minute. Shoppers who

A shopper can use this formula, by John D.C. actually waited five minutes
Little, to determine expected wait time: Average told surveyors they felt they
wait time = average number of peoplein line had waited twice as long.

divided by their arrival rate.

6 2 3:00
Number of Customers Average time
customers "~ enteringline === you can expect
already in line per minute to wait

Line jockeying

Short lines are usually short
for areason. Other shoppers
may have concluded that a
short line has an extremely
slow or chatty cashier.

More staff ] .
Some stores employ 5'T9|T line with

‘runners’ at the holidays multiple registers

to assist cashiers. Old Navy

sends out ‘line expeditors’ [(‘Qﬂ bl o QH [Q(—Q}
and ‘super helpers’ 1810, &l J@ fil*j@ 118 .18

during peak times.

@
. . @
Check It Out Multiple lines )
F— and registers ; IS'"9|9‘f‘|9 ;
single-file line ines typically
leading to three Olla &1 &° @  movefaster
cashiers is about 118 06 @  because
three times faster @ potential line
than having one line @ @ @ @ — stoppers will
for each cashier. At . b o) @ only hold up
Line © © )
least one of the three stopper @ asingle
Bailing out lines could have a 2 ; : @ register,
Men are more likely to give up on a line than random event, such - - & @ allowing
women. Men start to inflate the amount of time as a price check, that @  othersto
they believe they have waited in line after just would slow the line. Customers @ remain open.

two minutes. With women, it’s three minutes.

Source: WSJ reporting Mike Sudal/The Wall Street Journal




The SCienCE Of Lines Clock watching Impulse buying

. . Once a wait lasts longer than Mall retailers are copying grocery stores with
What's really happemng at checkout three minutes, the perceived items like tiny stuff:gar?irgals ar:ld gift cards
wait time multiplies with each next to lines to distract from the wait.
passing minute. Shoppers who
A shopper can use this formula, by John D.C. actually waited five minutes
Little, to determine expected wait time: Average told surveyors they felt they
wait time = average number of peoplein line had waited twice as long.

divided by their arrival rate.

6 2 3:00
Number of Customers Average time
customers "~ enteringline === yoUu can expect
already in line per minute to wait

More staff

during peak times.

Check It Out

Assingle-file line
leading to three
cashiers is about
three times faster
than having one line
for each cashier. At

least one of the three
Bailing out lines could have a
Men are more likely to give up on a line than random event, such
women. Men start to inflate the amount of time as a price check, that
they believe they have waited in line after just would slow the line.

two minutes. With women, it's three minutes.
Source: WSJ reporting

Some stores employ
‘runners’ at the holidays

to assist cashiers. Old Navy
sends out 'line expeditors’
and 'super helpers’

Line jockeying

Short lines are usually short
for areason. Other shoppers
may have concluded that a
short line has an extremely
slow or chatty cashier.

Single line with

Multiple lines
and registers

&lle &0 &
@

@ @
. @ @
Line © @
stopper g ® ®
@ @ «@
@ o))

Customers

multiple registers

Single-file
lines typically
move faster
because
potential line
@ — stoppers will
only hold up
asingle
register,
allowing
othersto
remain open.

660 60886

@
@
@
@
«
@

Mike Sudal/The Wall Street Journal

Clock watching

Once a wait lasts longer than
three minutes, the perceived
wait time multiplies with each
passing minute. Shoppers who
actually waited five minutes
told surveyors they felt they

had waited twice as long.



PERCEPTION IS REALITY.



FIELD LAYOUT FRICTION.



FIELD NUMBER FRICTION.



STEPS FRICTION.



How Many Pages Does It Take to Complete
Your Donation?

100

30% OF NONPROFITS HAD 3 OR MORE

90
STEPS REQUIRED TO COMPLETE A

80 DONATION.

70
60
50
40
30
20
10

2 Steps 3 Steps 4 Steps 5+ Steps




ONE THING

Remove all unnecessary form fields ('m looking at you, required “Title” field).



5 Key Areas

* Support Message

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...
This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

I l

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name

[ Prefilled if possible | [ Pre-filled if possibi |
Address 1

Address 2

City smil Zip Code

Email (for receipt) Preferred Phone (optional)

Credit Card Number Verification Code

[~ ]

| —

=
Make My One-Time

$50 Gift

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Support your message In
the PROPER PROXIMITY.



Poor placement?




Poor placement??




Experiment

From This To This

PPPPP ?hone

Credit Card Information

. Credit Card Information n
Card Number
’ } Card Number *
................... | |
’ B ‘ Exp. Month * : F!p. Year *
cw’ lcvv‘ ]

Make My $50 Gift

9.5%

In Donations



Experiment

From This

* Credit Card Number * Verification Code
* Expiration Month * Expiration Year
-Choose- v -Choose-

Donate $70

To This

* Credit Card Number * Verification Code
* Expiration Month * Expiration Year
-Choose- = -Choose- =

Donate $70

Your tax-deductible donation to CaringBridge powers our non-profit service of providing safe, protected websites for
no charge. Every 7 minutes, a new CaringBridge site is created - along with a new compassionate community to

surround that individual on their health journey.

In Donations




ONE THING

Make sure your payment info looks and feels secure. (aka, add a padiock icon)



5 Key Areas

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...
This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

I |

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name
[ Prefilled if possible | [ Pre-filled if possibi |
Address 1
Address 2
City State  Zip Code
Email (for receipt) Preferred Phone (optional)
Credit Card /ACH Bank Account
Credit Card Number Verification Code

[~ ]

| —

=
Make My One-Time

$50 Gift

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Let’s Review.



5 Key Areas Where We

[General donation request with broad
® reasoning headline]
This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type
* Reasons or evidentials should be OK here — this is a reassurance page

° * People that arrive to this page have intention, as it NOT something
. that has interrupted them
* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate
As a thank you for your donation... -
This ic conv that deccribecs the nremium thev
° get for donating above a certain amount.
I Premium
. e l I l p | a te D e S I g n Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this

premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience

 Donation Selection

1. Enter Your Donation Amount

I |

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

* Personal Information Input

First Name Last Name

[rretieipose | [reea e ]

Address 1
Address 2
* SuppOI t Message [ :ls‘“ pesz
Email {for receipt) Preferred Phone (optional)
Credit Card /ACH Bank Account
Credit Card Number Verification Code

[~ ]

| —

Make My One-Time
$50 Gift et

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Make your main message as
INCLUSIVE as possible.



5 Key Areas Where We
Often Fail Our Donors

* Main Message

Template Design

 Donation Selection

* Personal Information Input

* Support Message

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

I l

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name
[ Prefilled if possible | [ Pre-filled if possibi |
Address 1
Address 2
City State  Zip Code
Email (for receipt) Preferred Phone (optional)
Credit Card /ACH Bank Account
Credit Card Number Verification Code

[~ ]

| —

=
Make My One-Time £
$50 Gift e

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Without DISTRACTION or
MISDIRECTION.



5 Key Areas Where We
Often Fail Our Donors

* Main Message

* Template Design

Donation Selection

* Personal Information Input

* Support Message

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience

fram araanizatianl

1. Enter Your Donation Amount

I l

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name
[ Prefilled if possible | [ Pre-filled if possibi |
Address 1
Address 2
City State  Zip Code
Email (for receipt) Preferred Phone (optional)
Credit Card /ACH Bank Account
Credit Card Number Verification Code

[~ ]

| —

Make My One-Time g
$50 Gift e

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Avoid appearing too
TRANSACTIONAL.



5 Key Areas Where We
Often Fail Our Donors

* Main Message
* Template Design

 Donation Selection

Personal Information Input

* Support Message

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...

This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

I l

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name
[ Prefilled if possible | [ Pre-filled if possibi |
Address 1
Address 2
City State  Zip Code
Email (for receipt) Preferred Phone (optional)
re-filled if possib | [ |
Credit Card /ACH Bank Account
Credit Card Number Verification Code

[~ ]

| —

Make My One-Time
$50 Gift

Your giftis going to help impact this specific
change] that we already talked about. This is
just a small reinforcement.




Minimize
PERCIEVED INPUT.



5 Key Areas Where We
Often Fail Our Donors

* Main Message
* Template Design
* Donation Selection

* Personal Information Input

Support Message

Logo

[General donation request with broad

reasoning headline]
When you donate to [organization name]

This is copy that helps the person understand the effect of their
donation. You want to help them understand what that means, but don’t
go into too much detail:

« Bullets are ok on this page type

* Reasons or evidentials should be OK here — this is a reassurance page

* People that arrive to this page have intention, as it NOT something
that has interrupted them

* So the easier we make it to process, the easier it is for them to
accomplish their mission to donate

As a thank you for your donation...
This is copy that describes the premium they
get for donating above a certain amount.
Premium
Take a sentence, or two, and describe what image
this premium is, and what value they can
expect from it. Also touch on how this
premium is related to your values and your
mission

Yes! | want to [support word] [benefit others experience
from organization]

1. Enter Your Donation Amount

I l

@) This is a one-time gift of [$xx above]

This is a monthly recurring gift of [$xx above]

2. Enter Your Information (It’s Secure)

First Name Last Name
[ Prefilled if possible | [ Pre-filled if possibi |
Address 1
Address 2
City State  Zip Code
Email (for receipt) Preferred Phone (optional)
Credit Card /ACH Bank Account
Credit Card Number Verification Code

[~ ]

| —

Make My One-Time g
$50 Gift e

Your gift is going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Support your message in the
PROPER PROXIMITY.
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NOW

{ FREE

you how to:
THANKS TO

virtuous ON & LANDING « Craft and implement 3 unique

types of donation pages in

| ‘ your fundraising
Write more effective donation
Page copy

Craft a design that leads

O P T I M I Z A T I O N towards more conversions

Create landing pages that lead

This course will show

to new email subscribers

And much more.




Brand-New
Donation Experiments

With Courtney Gaines



EXPERIMENT

Can we Increase
on the donation page?



Control L ocked Donation Form

2:14 al T @)

. i .
Single Gift Monthly Gift My Glft 5 SUppOIt Famlly
Ministry

Step 1: Choose the amount you

would like to give

$500 . ;
‘\ i "

Your gift will go to work immediately -
transforming lives through the power of

the Gospel.

$1,000

Free gift when making your recurring
donation of at least $5. Giving is quick, easy and secure. Simp

complete

If you cho
recurring,
2 busines

Aalibad £

Step 2: Please provide your

Chat now
Chat now

In Donations

@ donate.focusonthefamily.com — Private




EXPERIMENT

Can we increase donor

conversion on pages with
?



Control

Though you cannot entirely stop your child from having nightmares, there are
some immediate responses and preventative measures you can take to help
your child get a good night's rest.

“Mommy! | had a bad dream.”

Your heart aches for your child as they recover from another nightmare. You crawl out of your bed and walk
to your child's room. You wish you could take away their nightmares, but unfortunately we can't control our
children’s imaginations. These bad dreams often leave us wondering how to help kids with nightmares.

Though you cannot entirely stop your toddler or young child from having nightmares, there are some

immediate responses and preventative measures you can take to help your child get a good night's rest.

Immediate Responses to Your Kid Having
Nightmares

There are two aspects to your child having nightmares: the before and the after. While your child’s
nightmares might seem overwhelming, you can learn how to calm your child after a nightmare and how to

create an environment where your child’s nightmares would become less frequent.

Sticky Donate Button

@ Donate

Though you cannot entirely stop your child from having nightmares, there are
some immediate responses and preventative measures you can take to help
your child get a good night's rest.

"Mommy! | had a bad dream.”

Your heart aches for your child as they recover from another nightmare. You crawl out of your bed and walk
to your child’s room. You wish you could take away their nightmares, but unfortunately we can't control our

children’s imaginations. These bad dreams often leave us wondering how to help kids with nightmares.

Though you cannot entirely stop your toddler or young child from having nightmares, there are some *

61%

In Donations

immediate responses and preventative measure




Questions?
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SAVE $600 WITH CODE SU PEREARLYBIRD

NIO Summit 2022

2 full days of innovative

: T
S her
speakers et "'

le =
Jili| 2

2 pre-conference online |
fundraising workshops ) B ™ JonDelLange - 1st

Helping Non-profits implement Next Generation tools to drive gro...

1 pOSt"C.Onference online ? After attending NIO Summit, my org raised 35% more from our
fundraising workshop : : website at the end of 2021 YoY!

Absurdly fun parties and b Like - @CQ 5 | Reply - 2Replies

networking
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Let us help you grow your revenue based on
data-driven and proven strategies

At NextAfter, we've conducted over 3,300 online
fundraising experiments to learn exactly what
works to grow online fundraising programes.

And we use these learnings to help a select amount
of nonprofits reach more people, acquire more

donors, and grow their revenue. »
i To see how we can partner and

unleash generosity together, just
let us know you're interested at:

If you'd like to see how data-driven strategies,
proven-tactics, and research-driven fundraising
solutions can help you hit your fundraising goals
and grow your organization’s impact, we'd love to
chat.

N After


https://www.nextafter.com/work-with-us

