Unlocking the Power of
Your Klaviyo Integrations

Expert advice from 7 best-in-class Klaviyo
technology partners
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Hello!

© 2021 Klaviyo

Rich Gardner

VP of Global Partnerships

@ Klaviyo

15+ years experience building and
leading high-performing global sales
and business development teams
including Gerson Lehrman Group (GLG)
and Catalant.

7 KLAVIYO



What is Klaviyo?

Email

SMS

Segmentation

Sign up forms

Analytics

1,000+

Employees globally

265,000+

Customers

125+

Countries




Creators empowered to build limitless
experiences in Klaviyo by leveraging the data,
innovation, and creativity of an ecosystem of

partners.



Drive growth by building relationships with
ecosystem partners that make Klaviyo
more powerful for everyone that uses it.



The Klaviyo
Ecosystem

© 2021 Klaviyo

eCommerce Te:ch

Platforms (integration)

Partners

P
P~
Lo KLAVIYO =

Ancillary Services Partners
Services (Agencies & Sls)
\ /
Developers

7 KLAVIYO



“A platform is when the
economic value of
everybody that uses it,
exceeds the value of the
company that createsiit.

Then it's a platform.”

Bill Gates

© 2021 Klaviyo
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Putting Your Data
to Work



( ] daasity

Dan LeBlanc
Founder/CEO

With over 20 years of dynamic industry experience, Dan LeBlanc is an
analytics, customer experience, and business technology expert. He is
passionate about data and is uniquely experienced in helping
organizations leverage business insights to drive strategic growth and
customer retention.




(@) daasity
DTC Insights
Simplified

Empowering the fastest growing
Shopify and Shopify Plus brands
with better data.

A\ shopifyplus
CERTIFIED APP

Caraway

Vuorl

gl

WANDERING
BEAR’

KRCPARI

florence

by mills

HARPER WILDE

Haus

AMERICAN GIANT



Stream Data from Across Your
Tech Stack to Klaviyo

Daasity Audiences

A @ mm ©» 3

@

- ( ]daasuty
O A oo > newo
o= o

Supercharge Your Channel
B > Get more from Your Data ) ‘_l”

B

@



Supercharge Klaviyo Data

Trigger Flows and Update
1 High Value Customer (HVC)

Segments




() daasity

Value of HVCs

High Value Customers (HVCs) account for a significant

portion of a brand’s Revenue (and profits).

Segmenting these customers creates more value Flows

and Campaigns for every message you send.

Revenue By Segment

@ HVC
@ Churning HVC
Single Buyer

@ Multi Buyers




We personalize our email campaigns based on this Audiences
data: there are different CTAs, promotions, cadences and tone

that we take when messages our High Value Customers.

@ Mike Demson
e Sr. Marketing Manager: DripDrop ORS

Lift hours

in Repurchase Rate Saved monthly
from dynamic data

sSVYncs



Supercharge Klaviyo Data

Truly Unique Replenishment
Flows



daasity

DATA AS A SERVICE

RFM based
Replenishment

Bring true personalization to your Post Purchase flows by

leveraging your customers time between order data.

ECD sends customers replenishment
emails/texts based on their previous 120-day

buying behavior.

7> KLAVIYO

ECD updates individual customers’
Klaviyo profiles with their Time Between

Orders data and projected order date.

00
==}

Customers Customers purchase from ECD after

receiving replenishment emails.

\ 4
Daasity + Klaviyo eCig Distributors
Strategy
Daasity ingests ECD’s order data and
calculates each customer’s Time
o Between Orders and projected

replenishment date.



Daasity allows us to pass historical customer purchase data into
Klaviyo so we can send individually time based messages to

customers based on their purchase behavior.

ﬁ Michael A. Carey
CMO, eCig Distributor

Personalization [4 Boostin AOV '

Truly delivering 1-1 Better timing =
emails increased value



( ] daasity

This is Just the Beginning

ﬂ arockerbox
Google
Analytics .

Google Ads

5
oooooooooo

criteol..
epperjam , o ,

Dan LeBlanc
Founder/CEO

Sales@daasity.com

ypeAuditor
8 @ Pinterest
72 KLAVIYO
attentive' / \
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FAST SIMON

Formerly Instan



Ll

g
- US Corporation, Bootstrapped, Profitable
» Mission: Shopping Optimization for Merchants

7
e 4
——— -

« Team: US & Israel (25 people from Google, fm
MSFT, IBM, Rafael, Merq) =LA

» Customers: 20,000 Fast Growing
Online Stores

« Shopify, Shopify+, Magento, BigCommerce,
WooCommerce, MSFT Dynamics 365, Custom

» Patents: 3 Patents



Fast Simon + Klaviyo = Accelerated Growth

Seamlessly feed your eCommerce Marketing

(o] 5 ©) A

J@ Smart Al Data -l- 8 Recommendations -|- “~> Retargeting — Personalized
Emails, Campaigns &
“Customer Groups”

e Search and Browse Shopper e Smart Al based data: Email Flows & Campaigns
Behavior & Store Signals e  Behavioral
e Visual e Abandoned Search Flow
: E;?ggg;gze;‘é »] —> o Abandoned Browse Flow

Simon.

e e Fast Simon Recommendations
h é B fovrresn Embedded in Any Flow
e : e Fast Simon Recommendations

. & A l © wait1day Embedded in Any Campaign
— — —

e Segment “Searched with Fast
k — - Simon”

\)

Did you find something you liked?

4 Day1

FAST SIMON

Formerly InstantSearch+



Accelerate Growth with Personalized Emails, Campaigns & Flows

e Abandoned Search Flow ) -

When someone Searched with Fast
Simon.

Trigger Filtors (1)
55 Fow Fiters (5)

A shopper exhibited explicit intent through

search? O Weazhea
Email her personalized recommendations = Oy i sometnng o hod?
—=
based on her intent. =
rer Dress
© Wk 1day Here are some more products
we think you'll love:
) o Dort Forget Wbt You Were
Looking For

[Uve ~ ]

FAST SIMON

Formerly InstantSearch+



Accelerate Growth with Personalized Emails, Campaigns & Flows

e Abandoned Collection Flow ‘e BB , e 8o ‘e @@
Checking us out, Kate? Liked this loak? We think you will also
oM wer love:
A shopper explored a collection - o e
Email her personalized u
recommendations based on his "

observed implicit intent.

We think you will also
love:
Hello Kate, b

Checking aut our shees, hub?

Liked this look?

Formerly InstantSearch+



Accelerate Growth with Personalized Emails, Campaigns & Flows

e Fast Simon Recommendations
Embedded in Any Flow or

Campaign

Hello Kate,

You searched “yellow dress

Formerly InstantSearch+



Customer Success Story

Ya Ya Creations - efavomart.com

Key metrics

Open rate: 48%
Conversion rate: 20.4%

Placed order rate : 0.7%

“Fast Simon and Klaviyo integration has allowed us in just 3 months to scale
our retargeting emails with smart automated personalized recommendations
that generated an uplift of 250% in revenues. Using this integration has
lowered our team's manual work and increased the relevancy of each email we

send out to our shoppers.*

Marguerite Gockel, Vice President of Marketing at YA YA CREATIONS, INC

efavormart

We've Got Amazing Birthday Party Decor Ideas To Help You Celebrate!

Love This Look? Get It Below!

FAST SIMON

Formerly InstantSearch+



friendbuy

Powering Referral Programs
for the Fastest Growing DTC Brands



Samantha Samuels

Head of Partnerships at Friendbuy

7 years at Friendbuy, works directly with
technology and agency partners to
incorporate referral marketing as a strategic
growth driver and cost efficient marketing
channel for e-commerce brands.

friendbuy



Who is Friendbuy and why Referral?

Friends don’t let friends
eat ordinary ice cream
Give your friends $10 and you'l receive
$10 after their first purchase of $65+. Sweet.

Friendbuy helps e-commerce brands
accelerate growth through
word-of-mouth referrals.

Give $10, Get $10

,,,,,,,,,,, <+ High margin growth

& erms

*» I|dentify your best customers

*» Higher customer lifetime value
(LTV)

M BIRDIES ffmess ALY verBivore OLAPLEX

tor love L Jemors FRAME UNTUCKitA OLIVEN JUNE

Outdoor Voices HILL HOUSE

HomE

friendbuy



USE CASE #1
Accelerate email and SMS subscriber
acquisition through your referral program

CHANNELS =]
Channel Details Consent Status
&= samanthal23@gmail.com Q

> Show consent details

© =E 41(805) 236-8157 (]
> Show consent details

INFORMATION e

QA)W

.................................. P Gaso R W Q

GET $10 FOR EVERY
FRIEND YOU REFER
Give your friends $10 and you get

$10 after their first purchase of $40+

Enter yourinfo to get started

T 50nupor Mol Dog Compary st

Advocate Referral Widget

First Active February 9, 2021 at 1:24 p.m.
Last Active February 9, 2021 at 1:24 p.m.

Custom Properties Add
$source API

friendbuy_purl https://referacme.com/samanthal23

name Samantha

Profile Created February 9, 2021 at 1:24 p.m.
Profile Updated February 9, 2021 at 1:24 p.m.

Klaviyo Subscriber Profile

X

YOU HAVE AN
AWESOME FRIEND

Enter your info to save $10 on
your first order of $40 or more

[ What'syourname? ]

[ What's your email? ‘

+ Sign up for Natural Dog Company emails

friendbuy

A
(’x’)’""f“""f (=) 10% of average daily subscribers
u come through the referral program

Friend Incentive Widget

Z=> KLAVIYO @ friendbuy



USE CASE #2

Ask for a referral after a positive product review

© @ o O

Review Ratings Media Confirm

Preview your review

N 4 Trigger You're almost done! Here is a preview of how your review will look.
X ) When someone Created Okendo
People will enter this flow when they s
X Review.

Created Okendo Review.
— SAMANTHA S.
=4 Trigger Filters (2) SS

TRIGGER FILTERS (1) Love my compass necklace!

Rating equals 4 It's perfect for layering :)

OR | recommend this product
. it uality : L
Rating equals 5 5 it St Age Range Qualty  the Best Excellent
purl equals [dimension value]. 25-34 .
Design [ I I I
What I Love Not the Best Excellent
Easy to Layer & Versatile Fit C T 0 1
Runs Small Just Right Runs Big
YES NO
Was this helpful? 0o ®o0
Email #1 — Email #2
Email #1 Subject Email #2 Subject

Okendo Review

Z=> KLAVIYO @ friendbuy



USE CASE #2

Ask for a referral after a positive product review

TRIGGER
People will enter this flow when they

Created Okendo Review.

TRIGGER FILTERS (1)
Rating equals 4

OR

Rating equals 5

Trigger
When someone Created Okendo
Review.

Trigger Filters (2)

Conditional Split

purl equals [dimension value].

YES NO

Email #1

Email #1 Subject

Email #2
~

Email #2 Subject

Share this link wilth friends te give fhem o 320 gif

card and you'l get o 320 gift card for yourselft*

Fun, right?

hitp:{ifbuy.melvimeilani_76

Z=> KLAVIYO @ friendbuy



USE CASE #2

Ask for a referral after a positive product review

TRIGGER
People will enter this flow when they

Created Okendo Review.

TRIGGER FILTERS (1)
Rating equals 4

OR

Rating equals 5

Trigger
When someone Created Okendo
Review.

Trigger Filters (2)

Conditional Split

purl equals [dimension value].

YES NO

Email #1

Email #1 Subject

Email #2
=

Email #2 Subject

Fun, right?

REFER A FRIEND

Z=> KLAVIYO @ friendbuy



USE CASE #2
Ask for a referral after a positive product review

Good friends gifl gold.

Give your friends $20 to shop. You'll get $20 to shop
when they make their first purchase.

SHARE YOUR REFERRAL LINK ANYWHERE:

https://fbuy.io/gorjana/samanthasamuels

SEND YOUR FRIENDS AN EMAIL

Send to (comma separated)

| love this brand's jewelry and think you will too! Here's $20
towards your first order. You can thank me later :)

Yz

#/! Send my friend a reminder in 3 days

SEND

wm oo 320 gift

‘OR SHARE WITH:

Fun. right?

REFER A FRIEND

Z=> KLAVIYO @ friendbuy



USE CASE #2

Ask for a referral after a positive product review

People will enter this flow when they

Created Okendo Review.

Rating equals 4

Rating equals 5

Trigger
When someone Created Okendo
Review.

Trigger Filters (2)

n

Conditional Split

purl equals [dimension value].

YES NO

Email #1 Email #2
|

Email #1 Subject Email #2 Subject

“Leveraging Klaviyo's triggered email
workflows, | can now use Friendbuy and
Okendo to automatically prompt a customer
to refer a friend as soon as they've provided a
positive review!

We get a ton of positive reviews where
customers talk about referring friends & family
and this integration has helped us enhance
that customer experience

digitally”

Erica Berthold PYM
Head of marketing at PYM

PREPARE YOUR MIND

7> KLAVIYO @ friendbuy



USE CASE #3

f/@)ﬁ@

ERORL

Send a triggered email asking for a referral
pOSt purChase Thank you Samantha!

LAUREL CANYON ”UL,,:]VLKJSOOD WS
. - X
# Trigger Shipping address
When someone Fulfilled Order. Los Angeles, California LYWOOD
DELL
{ETGHTS b
. Hollywood + !:
Haiyeod B Walk of Fam .r1

461 N

Sunset Bivd Z SunsetBivd H

Go gl%\.x“\“ﬁ,,m,\,e Keyboard shortcuts  Map data ©2021  Terms of Use

© Wait 3 days Your order is confirmed

You'll receive a confirmation email with your order number shortly.

Track order with Shop

Conditional Split

a8
friendbuy_purl is set.
Order updates
You'll get shipping and delivery updates by email.
YES NO
D Get shipping updates by text
Email #1 .. Email #2
Email #1 Subject Email #2 Subject

Order Confirmation Page

Z=> KLAvIYO @ friendbuy



USE CASE #3 -

: : : ROt
Send a triggered email asking for a referral a—
post purchase

4 Trigger
When someone Fulfilled Order.

© Wait 3 days

R Conditional Split
friendbuy_purl is set.

YES NO
Email #1 see oy Email #2 e P .
Email #1 Subject Email #2 Subject Evt'-:erythmg s better W.Ith ice ‘creum Send yqur
friends $10, and you'll receive $10 after their
first purchase of $65+. Sweet.
7 Day 3 % Day3 Share your personal referral link below

http://fbuy.io/saltandstraw/samanthal23

7=~ KLaviyo ® friendbuy



USE CASE #3

Send a triggered email asking for a referral

post purchase

Trigger
When someone Fulfilled Order.

n

Wait 3 days

Conditional Split
friendbuy_purl is set.

YES NO

Email #1
Email #1 Subject

4 Day 3

~

Email #2
Email #2 Subject

4 Day3

FRCEES

Nationwide Delivery Just Got Sweeter with Lower Shipping Rates

Everything's better with ice cream. Send your
friends $10, and you'll receive $10 after their
first purchase of $65+. Sweet.

Invite a friend

7=~ KLaviyo ® friendbuy



USE CASE #3

Send a triggered email asking for a referral

post purchase

Sr&sm

Nationwide Delivery Just Got Sweeter with Lower Shipping Rates

Friends don’t let friends

eat ordinary ice cream o
Give your friends $10 and you'll receive %y
$10 after their first purchase of $65+. Sweet. o

share your referral link anywhere:

https:// / copy

send your friends an email

ma separated) |

Life needs ice cream. You deserve Salt & Straw. Here's $10 off your first
purchase of $65+. You can thank me later

+ send my friend a reminder in 3 days

Or share with: ° o L 4

Terms friendbuy

Everything's better with ice cream. Send your
friends $10, and you'l receive $10 after thei
first purchase of $65+. Sweet.

Invite a friend

7=~ KLaviyo ® friendbuy



=_- OKENDO

REVIEWS & UGC



Hello §

Hey < I'm Rachel and I'm the VP of
Strategic Partnerships at Okendo.

RACHEL TYERS

VP, Strategic Partnerships @
Okendo

10+ years experience in eCommerce &
digital marketing, co-founder of headless
eCommerce platform Nacelle, VP of
Strategic Partnerships at performance
marketing agency MuteSix, Facebook
Blueprint certified media buyer.



Okendo

A Shopify marketing app for high-growth
DTC brands.

Best-in-class product ratings & reviews,
customer photos/videos and Q&A.

Proven to help merchants increase conversion
rate, AOV and CLTV.

4,000+ fast-growing DTC brands including
SKIMS, Netflix & Buck Mason

ﬁl shopifyplus 350+ REVIEWS 125+ REVIEWS ﬁ Shoplfy ﬁl shopifyplUs

) shopify app store < Capterra

CERTIFIED APP




Brands with an active Okendo x
Klaviyo integration see 100% higher
average Klaviyo Attributed Revenue
than those without an active
integration.



BUCK MASON

end review request emails & texts
irectly from Klaviyo

When someone Eligible for Okendo
Review Request

Is consented to receive SMS.

* ok ok ok ok

Your 2 cents goes a long way. It gives us
vk insight to how your Buck Mason clothes live
Hi {{ eventllookup: Fi So, What do you think? and wear out in the real world—what works,
We wanted to chec what doesn't, and how we can make garments
that serve you even better.

SMS Revie

We're i this together, and we're in for
the long haul.

Wait 7 days

Conditional Spiit
Has Created Okendo Review at
least once since starting this flow.

Navy Rib Cotion Cashmers Seafarar
Turleneck

EAVE A REVIEW

Conditional Spiit

Is consented to receive SMS.

OUR GUARANTEE

SMS Review Reg inde w Request Rem
Hi ({ eventllookup: First Name' ) So, What do you think?
We wanted to check in with you

@ buckmIson

107 N Larchmont Bl Los Angels

hepbuckmason.com (888) 388




Build robust reviews sequences ==

Trigger
4

Wt’w”ein someone Created Okendo Revi ew req u ests

Review.

Reminders
UGC Reminders
Positive review follow up
o Refer a friend
o Increase Google reviews
Negative review follow up
o Automated customer
support message

o Exchange offer




Success Story: Beginning Boutique

BEGINNING BOUTIQUE

FESTIVAL NEW

Laura Skirt Blush Print
$39.95 USD

nis of $9.99 by

v

FREE EXPRESS SHIPPIN|
HIPPIN: C

Add This

DESCRIPTION (WE APPRECIATE YOu)

FABRICATION
SIZE / FIT Hi Penelope,

Thanks so much for your review. We're so glad that you love your new
look!

Just an FYI, time's running out to use your 10% discount to add to your

collection.

Hei ur Code:

OKRD-CODE

“Expires in 59 days

LET'S SHOP




Success Story:

Beginning Boutique

=-2 OKENDO

BEGINNING BOUTIQUE

k '<€$

37% increase 109% increase 53% increase



Sync customer attributes & review
events to Klaviyo

ILIA

BEST SELLERS FACE MULTI EYE TOOLS GIFTS FIND MY SHADE ABOUT US

Jennyfer D. 0. 8.8.8.8¢ 10/08/2021

Finally!

@ ® This is the first tinted moisturizer that | will wear. The others | have tried have an odd smell or are sticky and strange. This serum feels very

\ nice on my skin and evens out my spots while having a significant SPF. This is fantastic!!
f Reviewing

Bom Bom ST5

3

SKIN TYPE

Was this helpful? YES 0 0
SKIN TONE P | NO Name

UNDERTONE ‘ Okendo: Customers with Dry Skin type

CONCERN

AGE RANGE Definition

’ What someone has done (or not done)

Has ‘ Created Okendo Review ‘ ‘ at least once ‘ over all time

where ‘ My Skin Type contains | Dry




Success Story: Wag

Loved it

My Staffy cr

| love the fact they
giving her naug

into her diet.

ile | rec

Dog Breed

Mixed Bre

Dog Age

Eating Habits
Easy going

RECOMMENDED FOR
YOUR PUPPY

GREAT PACK FOR PUPPY
TO TRY NEW THINGS!

—MAREE F.



Success Story:

=-2 OKENDO

k

64% increase 300% increase 423% increase



Enhance emails with
social proof

Abandoned cart emails

Cross sell / upsell emails

* %

Product recommendation

emails

COTTON RIB THERMAL LEGGING

4.6 out of 247 Reviews
L8008

SEE WHAT OTHERS ARE SAYING

BROOKE A.

SKIreS




Success Story: Nimble

Samantha D. @

Reviewing

Size Purchased:
Usual Size:

Height:

b 2.8 8 ¢ ¢

My new favourite leggings - comfy, cosy a
y first Nimble purchase and | absoll

t them. They're so comfy! And also thick'e

satile. | also love the higher waist

ight the charcoal colour and am now thil
n full length. The 7/8 is great but hits me alittieN

1t brand),

High Rise 7/8 11
*hkkkA 1
$99.00

GO TO MY CART

You've almost reached the finish line. Return to your

cart to get those new activewear feels.




Success Story:

Nimble Activewear

2 A

R | o

6% increase 16% increase 74% relative increase



Get your first 90 days
of Okendo FREE

LinkedIn profile QR code



O loop

Joe Vancena
Product Marketing

Choose an item to return

Returnable until October 23, 2021

Black Submarine
$198.00

Field Jacket
X-Large
$248.00

T R N VR

Niyol Sock

Small
$7.00

R T N R

Wiley Frame
Tortoise

$134.00




Loop is the best returns experience for more than
600 customer-focused ecommerce brands.

O loop

BALANCE BIBIRDIES brooklinen chubbies CUL I.) OFIGS
knix Madhappy Marine Layer NAADAM Our Place PRVCESS ﬁu/ RAYCON @
SKIMS TECOVAS Thinx § THURSDAY yeRison vessi

RULES ENGINE —— BOOT CO. — BUNDLES MULTI-LOCATION




Loop is the best returns experience for
customer-focused ecommerce brands.

EXCHANGES LOGISTICS AUTOMATION INTELLIGENCE

Turns returns Gets inventory Givesbrand Gets the insights
fromacost back faster, teams back their brands need to
center to a profit saving on time — without level up

center shipping giving up control

S = hj\ - - S~

O loop



Impact of returns on LTV...

$166 $385 $418

Customers with no return Customers with at least 1 Customers with at least 1
events return event exchange event



Customer Behavior

Date Filter

is in the last 12 complete months

Total Customers

196,738

Total Customers

33,447

Average Days to Second Order

66.0

Customers with a Loop Return vs. Without

How returns impact customer metrics.

Customers without a Loop Return ©®

Orders per Customer

1.50

Customers with a Loop Return ®

Average Order Value

$104

Total Spend per Customer

$156

Average Days to Second Order

54.77

Orders per Customer

2.07

Average Order Value

$126

Total Spend per Customer

$261




loop *+ 7> KLAVIYO
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£ABRICS
Aba N d on ed Ca rt FAMILY OWNED § OPERATED SINCE 2011

We can't send your fabrics to you yet, because you
haven't completed the purchase... @

Goal:
I n C re a Se S h O p pe r Con ﬁden Ce. We've created an ::::e‘:i(::u?t'::u::js:::::i:A Use the coupon
Increase email conversion rate. e Sl B R S g

s et eee P el teTeEee e FEW B e R e e e e eeE e eey

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

W h e n W h y Expires on: August 26, 2018, 7:06 PM

Inside your abandoned Easy returns increases | FREE RETURNS WITHIN 30 DAYS ON ALL DOMESTIC ORDERS

cart ema”S ConﬂdenCe. | We want all of our customers to be completely satisfied with their orders. Learn |
i more about our refund policy here. i

67% of shoppers check
your return policy before
they buy Plum Double Brushed Poly

1x Spandex Knit $6.75 $6.76
% % %k % (3 Reviews)

Description Unit Price Tomal




Refund Confirmation

Goal:
Reinvest in the relationship.
Convert refunds into new sales.

When Why

Immediately after the Assume the customer
customer submits a simply purchased the
refund wrong product.

Encourage them to find
something they love.

Not loving your last purchase, Alex?

SEPHORA

|
Find Something New

Sorry your last fragrance purchase missed the
mark. Here are a few picks we think you'll
really love.

nnnnn

----




All Return Touchpoints

Goal:
Use your unique voice as a strength.
Full control of the brand experience.

When Why

Immediately after Use your unique tone of
every return voice to continue the
brand experience.

Use Klaviyo to
customize content for
different segments.

STANDARDWEAR

Thank you for your return!

Please package up any items that you're returning to us, attach the included label to
the top of the package, and drop it off at any USPS location. It's that easy. Click the
link below to download your return shipping label.

View your return details

Requested store credit or an exchange?

You'll receive an email with a new tracking confirmation as soon as your new order
ships out. If you opted for store credit, you'll receive an email with a digital gift card
to use towards your next purchase.

Requested a refund?

WEe'll process your return once we receive the original items. You'll receive an email
confirmation letting you know that the process is complete




SUGGESS STORY



Loop + Klaviyo

adinareyter.com
roswellstudios.com

GOAL

Our agency partner, Roswell, wanted to drive new revenue for
luxury jewelry brand Adina Reyter after customers submitted a
return.

SOLUTION

Leverage Loop’s Klaviyo integration to trigger timely post-
purchase emails, encouraging customers to come back and
find a new product they love

RESULTS

‘Return Received’ email drove $93.81 per recipient in net new
revenue — earning its spot as the top-performing post-
purchase email flow

‘Customer Winback’ email drove $61.05 per recipient in net
new revenue

O loop

FREE SHIPPING

© 00 0O ADINA REYTER

So, What's New?

NEW ARRIVALS TO TAKE YOU
FROM SUMMER TO FALL

SHOP NOW

[

LOOPRETURNS.COM



O loop



© recharge

Metrics & Quick Actions

Kevin Lew | Technology Partnerships Manager



$277M

FUNDING

ICONiQ GROWTH & BainCapital _gge SUMMIT PARTNERS

@ ReCharge



Customers doing big things...
powered by ReCharge

Colgate ETEMA e Wi HARRY’S
PETSMART chgncqi&rnfygl Prper
. Collins
MARS HUBBLE LOLA ]PC
£
‘ .
CANOPY GROWTH AMOREPACIFIC Durch Bros lnvAlln

C =
ORpoRATIO



Klaviyo & Recharge
Integration



Wwild

6 o O o Re-orders received before launch
[ 4
l O O y O o 0 Customers in the first 7 months

Wwild

wearewild.com

A o “The tech stack of Shopify and ReCharge
i demonstrated the Power of subscr ptions and
helped boost Wild to the next level.

- Charlie Bowes-Lyon, Co-Founder & CMO
@ ReCharge




New &
Improved!

Create email flows leveraging Recharge metrics

Use Quick Action URLs outside of Klaviyo Flows

Segment subscription customers for Klaviyo campaigns and email
flows leveraging Recharge customer properties

Leverage recharge analytics and Klaviyo V2 to make marketing
decisions that improve key store metrics and keep your business

growing



Started Checkout Ex. Subscription expired on ReCharge

SUbSC” ptlon ¢° Subscription expired on ReCharge Jun 23, 2021 at 10:59 pm
sta rted on Subscription expired on ReCharge Value: 1.00
ReCha rge cancellation_reason: None

expire_after_specific_number_of_charges: 2
external_product_id: 6797567754407

external_variant_id: 40188783427751

extra: {"id": 162994385}

is_prepaid: false

is_skippable: true

O d . is_swappable: false

raer upcommg item: test turn off after 2 month subscription &amp;amp; one time ...

(pre pa|d) on next_charge_scheduled_at: None
order_interval_days: 1

Re C h a rg e order_interval_frequency: 1

order_interval_unit: month
price: 1.0
product_id: 6797567754407
product_title: test turn off after 2 month subscription &amp;amp; ...
recharge_product_id: 1869382
shopify_product_id: 6797567754407

S u bSCl’i pt| on shopify_variant_id: 40188783427751

sku: None
Cancelled on status: EXPIRED

ReCh a rg e subscription_id: 162994385

variant:
variant_id: 40188783427751

Order upcoming
on ReCharge

Subscription
expired on
ReCharge



INFORMATION 8

First Active May 27, 2021 at 1:11 p.m.
Last Active July 2, 2021 at 2:48 p.m.

Custom Properties Add
Accepts Marketing false
rc_active_subscriber true
rc_active_subscription_count 3
rc_active_subscription_variant_ids 32423998161001,39434287480937,32424123367529
rc_active_subscriptions_charge_count 32423998161001:0,39434287480937:0,32424123367529:0
rc_all_subscriptions
{'subscription_id': 165646845, 'status": 'ACTIVE', 'next_charge_scheduled_at": None, 'order_interval_frequency": 1, 'order_interval_unit": 'month’,
ol ‘cancellation_reason": None, 'expire_after_specific_number_of_charges': None, 'product_title": 'Indoor Plant and Vase 20.00% Off Auto renew’,

Ab | I Ity to se g men t Cu Sto mers ba Sed on 'recharge_product_id": 1477223, 'external_product_id": 4668254158953, 'external_variant_id": 32423998161001, 'price": '28.00', 'sku'": ", 'is_prepaid': False,

th e|r: 'is_skippable": True, 'is_swappable': True}, {'subscription_id': 162943175, 'status': 'ACTIVE', 'next_charge_scheduled_at": None, 'order_interval_frequency": '30',
‘order_interval_unit": 'day’, 'cancellation_reason': None, 'expire_after_specific_number_of_charges": 2, 'product_title": Jessie test product Auto renew’,

1 6622798119017, 'external_variant_id": 39434287480937, 'price': 100.00', 'sku’: ", 'is_prepaid": False,

'recharge_product_id": 1857975, 'external_product_i

aCt|Ve sSu bscnp‘“on CcOu nt 'is_skippable": True, 'is_swappable': True}, {'subscription_id": 162651515, 'status': 'ACTIVE', 'next_charge_scheduled_at": None, 'order_interval_frequency" "1,
. . . ‘order_interval_unit': 'month!, 'cancellation_reason': None, 'expire_after_specific_number_of_charges": 1, 'product_title": 'Local Artisan Pots Auto renew',
Su bSCf'I ptIO N variants 'recharge_product_id'; 1477228, 'external_product_id'; 4668282765417, 'external_variant_id"; 32424123367529, 'price’: '25.00, 'sku': ", 'is_prepaid"; True,

ca nce| |ed su bSCI"I pt|on cou nt 'is_skippable": False, 'is_swappable': False}, {'subscription_id": 156876640, 'status": 'EXPIRED!, 'next_charge_scheduled_at'": None, 'order_interval_frequency" '1',
‘order_interval_unit': 'month!, 'cancellation_reason': None, 'expire_after_specific_number_of_charges": 1, 'product_title": 'Local Artisan Pots Auto renew',
'recharge_product_id': 1477228, 'external_product_id": 4668282765417, 'external_variant_id": 32424123367529, 'price": '25.00', 'sku": ", 'is_prepaid": True,
Ability to view all subscriptions data S sk BDY
rc_cancelled_subscription_count O
rc_cancelled_subscription_variant_ids
rc_cancelled_subscriptions_charge_count
rc_customer_hash 5567d1bc92e6132d
rc_customer_id 65735243
rc_external_customer_id 5185737490537
rc_first_charge_processed_at May 27, 2021 at 09:12 AM
rc_queued_charge_count O

rc_queued_charges



Welcome on “Subscription started on ReCharge”

Manage and/or Upsell on “Order upcoming on ReCharge”

Winback on “Subscription cancelled on ReCharge”

Marketing Campaign to all active subscribers

More complex example: when inventory is out of stock for a particular variant, provide
customers with an alternative variant for the next order

In Depth Setup Guide

And many more...


https://support.rechargepayments.com/hc/en-us/articles/1500010170061-Klaviyo-V2

Standard URLs that can be sent to customers so that they can quickly perform a
variety of actions

Seamlessly perform an action on an account with 2-step passcode authentication,
without logging into the customer portal

Variables set for each Quick Action link, ensuring that the action is performed on the
right subscription, creating a highly personalized experience for the customer
Recharge Quick Actions can be included in Klaviyo Flow emails to send out multiple

notifications at one time.


https://support.rechargepayments.com/hc/en-us/articles/360057064714-Setting-up-Quick-Actions-in-Klaviyo

Reactivate a canceled subscription

Skip next order

Swap current subscription

Add a one-time product to the next order

Ship now next order

Apply discount to next order

View portal page

Reactivate subscription and apply discount code

Reactivate subscription and add one-time product



Shopify merchants using the Recharge Checkout or the Shopify Checkout can use Klaviyo Flows
to send notifications containing Quick Action links using Klaviyo variables.

Can also use Klaviyo Campaigns to send Quick Action links

Quick actions do not work with Bigcommerce and for Klaviyo SMS yet

Individual Quick Actions links apply only to the customer hash included in the link

We do not recommend merchants create individual Quick Actions links for each of their
customers. Instead, we recommend that merchants use Klaviyo Flows with Quick Actions to send
out multiple notifications using the metrics stored on Klaviyo.

In depth setup guide



https://support.rechargepayments.com/hc/en-us/articles/360052553513-ReCharge-Quick-Actions#h_01EPT8B977RFGHM0Y65NAH64H5
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The power of a loyalty-led
email marketing strategy
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Jordan Bourchier-Lee
Technology Partnerships Manager
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@ Data-driven customer loyalty and engagement platform
@ Over 10K merchants worldwide

@ £15returnfor every £1 spent with LoyaltyLion

Jordan Bourchier-Lee

Technology Partnerships
Manager © |

UPSHE LIVELY

SKYNNY DIP

TAYLOR STITCH ASTRIDMIYU



A
Q\é LOYALTYLION

What we're going to cover:

e How you can use loyalty data to power your Klaviyo
email marketing strategy

e New integration feature: Klaviyo triggers

e Use cases

e Success stories

\
2
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1. Use your rich loyalty data to personalize your

email marketing campaigns




X
N LOYALTYLION

Lion and Klavi

2. Trigger hyper-personalized flows within Klaviyo

throughout a customer’s journey °

O Allevents
@ Some events
(] Customer changes tier

Events to send

() Customer's tier has been upgraded

() Customer's tier has been downgraded
oc has new ilabl
() Customer refers a friend

) Customer has completed an activity
(] Customer approaching new tier

) Customer moved to Loyal
(7} Customer moved to At Risk
(] Customer moved to Win Back
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LoyaltyLion x Klaviyo

1. Personalize every email touchpoint you
have with your customer

e Own your segmentation
e By loyalty status and/or current loyalty tier

R
2
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COLLECTIVI

HELLO, MOLLIE!

s have 800 points

ore to Redeem Your Points

JOIN OUR VER CIRCLE
Bacomo ar starting with a

A
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LoyaltyLion x Klaviyo

2. Increase retention by keeping
customers up-to-date on their loyalty
program

e Reward redemption email
e Point balance email
e Point expiry email
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LoyaltyLion x Klaviyo

3. Level-up customer acquisition by automating Betar e Eiland
yO U r rEfe rrG I St rOtegy G;:e F;i:nds SZkO ctl'nd efc.trnt $20

Hungry Bark purchase.

How It Works

Share Your Link

Click and hold link to copy + share

https:/Iprz.io/vpNBGALTN




Success story: Waterdrop
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waterdrop

o

waterdrop

waterdrop

Your reward is waiting for you. 1,000 Club Points + refurbed™ iPhone 1
Pro.

o 30 delighted 10 RaVe YOU 35 3 T

> Molie.

pors & wan|

felic Motis,
Hetho Mok ba,

2 11 time % get your Jarusty reward. Mare e the

iy ot 4pm, our Chib-men! Al Garty AZORSS 50 OuFr Drande
stsborson wih London-tased tashion designer Emilin Wickstead. Seo
ow shurning cosigns that 1o sue to make you the ermvy of, we

 order « Poits sames 780
f BOTILES « Points pending 0

For avery £ that you spand, you can sam 10 poil

g e Toans Bt v 50 owared w10 darn W T e e

¥ Enjoy free shipping from E10




Success story: Moxielash

MONIELASH®

IT’S OFFICIAL!

Hey, Mollie!

+ Moxie Insider Club.

r Moxie Insider Club

Rewdrds” tad

MONIREASH®

MONTELASH®

[T O — .

AMAZON PRIME DAY
. STARTS NOW!

25

OUW}/@COLLECTIOI\

:
Ik A

- |

Amaton Prime Day!

our ENTIRE collection of lashe

25% OFF today only!

MOXIELASH®

HERE’S HOW MANY
YOU HAVE NOW!

Hey, Mollie!
Thank you for being pa he
Moxie Insider Club Rewards Program!

Here's an update om how Marry punt

Available points:

OECK MY REWARDS

MONIELASH®

A |
MOXIELASH®

hen”
BIONIC
SILK LASHES

Insiders get first access to the most
high-performance lashes EVER! Hurry!

100% CRUELTY-FREE LASHES IN LIMITED QUANTITIES

ORDER NOW

///c; your Moxie Insider points
for dollars off your Silk purchase!
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Thanks for listening!
Any questions? Get in touch

=

R \*’ s Jordan Bourchier-Lee

Technology Partnerships Manager

i

jordan@loyaltylion.com



