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SPAVE
Financial App Rebrand

An all-in-one financial app that focuses on giving, Spave
lets users tap into everyday purchases to increase their
savings, give to causes that matter to them, and have
control and confidence in their finances. As Spave
worked toward launch, it partnered with Fusion Hill for
consumer and partner insights as well as strategic
guidance to craft the path forward.

we sought to understand:

* The app’s most compelling differentiators, and what brand and creative
strategy could best communicate these

* Reactions to specific Spave concepts and features

outcome:

Through research with consumers and nonprofit partners, we uncovered
perceptions of the Spave concept and potential key features. We used these
insights to inform a new brand strategy, which included key shifts in
positioning, tone and visual identity.
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SPAVE: QUALITATIVE RESEARCH

CONSIDER KEY CRITERIA TO DETERMINE WHERE TO GIVE

Participants hear about organizations and people in need in a variety of ways and consider a key set of criteria to

determine where to ultimately donate money. Many feel somewhat overwhelmed with the large number of causes

and organizations seeking donations.

* Some do more “vetting” of organizations than others—doing in-depth research on values and structure, as well as
how donations are used
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methodology:

Across two research waves, Fusion Hill conducted a total of 48 video
interviews and three focus groups with prospective Spave users and
nonprofit partners. We gathered foundational insights on financial mindsets
and tools used currently, in addition to feedback on Spave concepts.
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SPAVE: STRATEGIC PLANNING

MESSAGING REVISION RECOMMENDATIONS

Bridging the focuses on giving and all-in-one finances

While the business strategy moves toward all-in-one capabilities,
be more agile depending on audience. For audiences targeted via
broader marketing campaigns, the giving aspect should be the ho

SPAVE VALUE PROPOSITION—REVISED

Redefining what an all-in-one app can be
With the saturated market, differentiating an all-in-one app will be
highlighting Spave’s outstanding giving capabilities will be key. T

reframe what an all-in-one app can be—more than just spending, s Spave@" the first ever financial wholeness
be a financial wholeness tool. . . .
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methodology:

Based on research insights, Fusion Hill refined Spave’s existing value
proposition and key messages to better address its key differentiators.
Fusion Hill then crafted B2B and B2C communications plans and social media
recommendations to map out key messages and tactics to drive awareness
and adoption.
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SPAVE: CREATIVE CONCEPTING - SPAVE FORWARD

Vspave

Spave
forward.

Every time you make a purchase, know
you've also sent some good into the
world. With automatic saving and giving,
Spave makes it easy to invest in yourself,
your family and a better world.

approach:

With insights gathered during the research phase,
our creative team presented four concepts for

marketing materials. We explored a variety of visual
styles and messages to give each a unique approach
to introducing the concept of spaving and attracting
potential Spave users.
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SPAVE: CREATIVE CONCEPTING - TRANSFORM SPENDING FOR GOOD

. transform your
Y spending for good
make your . .

own world of
difference

A world of difference means doing what’s right for your future.
And for your community. With Spave - the first-ever all-in-one
financial wholeness app - you can do both: every time you spend.
Simply download the app, customize your saving and giving

amounts, and choose your favorite charity. With every purchase,
you'll be making an impact. @
mEm on e
by & y 4 ]
® "

774 —— )
&/\ transform i spave
e v

"/ spave spending
for good

spave
Qv 2]

230 bhes

<5 of cofes 3nd paying your phone BB, sericusly goed
#ngs can Rappen. Find out how you an iewest In
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SPAVE: CREATIVE CONCEPTING - SPAVE

YOUR WAY

how you spave
is up to you.

Loarn Mare

Qv
54 0kes
Apave 2% 1o the e food bark. 3% toward that s

https://www.spave.com

spave

n

Ericis a

in partnership with

spave
your way.

,)

v
A

Sam is a Terry & Annita are
STEADY SPAVER BIG SPAVERS
(lees 1% & SAVES 1%) (GIVES 5% & SAVES S%)

OF EACH PURCHASE OF EACH PURCHASE

Spave
live. give. save.

& Aopsiore
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SPAVE: CREATIVE CONCEPTING - WHAT WILL YOU SPAVE FOR?

1008 A

https://www.spave.com

+ Wspave

spave / spaving / spaved

To transform everyday

your favorite charities.

4 3 ¥ spave § i~
@ Watch your saving and giving make an ¢ } Y,
impact with every purchase. 4 oQv
new mountain bike for me + 5

. . ‘ partnercreditunion spave your way ta a better future
upgraded trails for my favorite park e [ e e e b i
new-ish car for me +

fresh veggies for the food pantry

retirement for me +
literacy programs for my community

With Spave — the first-ever all-in-one financial

wholeness app — you can save for what you
want and give to the causes you love.

\V/
PENL

rst-ever financial wholeness app

Download
the app today.
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SPAVE: LOGO DEVELOPMENT

spave T spave

approach:

As part of the concepting process, Fusion Hill explored a series of
reimagined logos for Spave ranging from expressive type to clean and
simple. We then took those explorations and recontextualized Spave’s
triangles and layered them creating an emblematic ecosystem representing
spending, giving and saving.
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SPAVE: MARKETING KIT - BRAND BASICS

approach:

Once a creative concept was chosen,
we quickly created marketing
guidelines for the Spave team. We
then moved into development of a
series of marketing materials
including a toolkit that Spave Faves
(nonprofit partners and financial
institutions) could use to introduce
Spave to their audiences.

W spave

Brand Basics

COLOR

Color palette:

NIGHT SEA SKY
HEX #00313C #41B5EE #9906EA
ROB RO 049860 R65 G182 8230 RIS3 024 8234
CMYX C100 M11 Y20 K82 CE5M3YO KD C37M0YOKO
PMS s4C 298C 2975C
Tints: Trts of ar

00000 =

Ideal color weight/proportions:

ADA-compliant color combination for text:

T = headlines
t = body copy

GRASS
#AI0884
RI61G216 8132
C38M0 Y58K0

359C

30%

20%

SUN

WFFCBLS

R2
COMI6 YBO KO

1225¢

10%

GOLD )
#069420 l\ e

R214 0154 B4S
C2M34 YBS K8

7565C

1Bold

Bold
Manrope Medium
Manrope Regular
Manrope Light
Manrope ExtralLight

Secondary logo (alternative):

Graphic only:

Preferred font weight use:

- M@nrope Heavy
sheads Manrope Semil

Manrope Medium

/' Transform your spending for good.

X Transform Your Spending For Good.
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SPAVE: MARKETING KIT - INFOGRAPHIC BIFOLD & POSTCARD

How it works .

° Download the app. o Create your profile and
securely link your financial
account.

e Choose [charity name] as
your charity.
Not sure which to choose?

We'll make a suggestion )

o Set your giving goals.
That's how much you'll donate to
acharity each time you spend

Round up or 804 a percentage
d onto esch purchase.

° Set your saving goals.
You can set up one account
or save for multiple reasons.

L Change your saving o giving
rate at ary time.

Each time you make a purchase,
Spave automatically puts money
into your savings account and
sends a tax-deductible

donation to your charity.*

*minus transaction fees

Download
the app tod

TUspave + ..

We're partnering with Spave 1o make donating easy

A

DELETE AFTER

SUSPAVE +  mieicesrane

We're partnering with Spave to make
donating easy.

Every time you make a purchase, you're
sending good into the world. With
automatic saving and giving, Spave
makes it easy to invest in yourself, your
family, and a better world. Simply get the
app. Link your [financial account]. Pick
[your favorite charity]. And choose how
much you'd like to give and save. It takes
just minutes to set up, but you'llmake an
impact for years to come.

"‘E Transform your
3 spending for good.

Download the
€ Spave app today.

(=] a0

Return address
Address line1
Address line 2

City, State Zip code

<FIRST> <LAST>
<ADDRESSLINE 1>
<ADDRESS LINE 2>
<CITY, STATE ZIP CODE»

Spave for a
better tomorrow.

Gives 2%

Saves 2%

Gives 3% ,

+
Saves 5%

Gives 2%

+

Saves 4%

WWw.spave.us
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SPAVE: MARKETING KIT - POSTER, LETTER INSERT, TAKEAWAY

- . DELETE AFTER We're partnering with Spave
spave T rucncuodonene to make donating easy.

Download the Spave app to
transform your spending for good.

Spave s
¢

your way =

il

Every time you make a purchase, you're sending
good into the world. With automatic saving and
giving, Spave makes it easy to invest in yourself,
your family, and a better world. Simply get the app.
Link your [financial account]. Pick [your favorite :
charity]. And choose how much you'd like to give Sives 2%
and save. It takes just minutes to set up, but you'll Saves 4%

make an impact for years to come. n

Transform your spending for good.
Download the Spave app today.

oI
Py
[=];

DELETE AFTER

SUSPAVE 4 patmoioco e

We're partnering with Spave to make donating S p a V e
ahead.

o

Gives 3%
+

Saves 5%

g,

Gives 1%
+

S 3% . ’
aves DELETE AFTER We're partnering with Spave

v ve + 000
Spave et to make donating easy.
Olves 2%

Spave for good v

Every time you make a purchase, you're sending good into the world. With
automatic saving and giving, Spave makes it easy to invest in yourself, your family,
and a better world. Simply get the app. Link your [financial account]. Pick

[your favorite charity]. And choose how much you'd like to give and save. It
takes just minutes to set up, but you'll make an impact for years to come.

WWw.spave.us

% Transform your spending for good.

’E] Download the Spave app today.

WWw.spave.us
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SPAVE: MARKETING KIT - SOCIAL POSTS

spave
Sponsored

W Spave Spave

) ) ) We've partnered with Spave, and now you have an even easier way to
We've partnered with Spave, and now you have an even easier way to support us. Learn more about the the first-ever, all-in-one giving and
pave support us. Learn more about the the first-ever, all-in-one giving and saving app.
saving app.

on.

Learn more»

Spave

L Learn more»
earn more»
A
- DELETE AFTER
O Q V m - Spa\ e + DELETE AFTER spa\ e + PLACING LOGO HERE
PLACING LOGO HERE
854 likes .
. O 47 . 21 Comments @ Like C] Comment A) Share
spave 2% to the local food bank. 3% toward that “this

apartment's way to small for two” moment on the

horizon. With Spave, you can give and save however & Like B Comment @ Share
you choose. Automatically, every time you spend.

v

®
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SPAVE: MARKETING KIT - DIGITAL & TESTIMONIAL ADS

DELETE AFTER

DELETE AFTER - .
\y Spa\ e + PLACNG LOGO WERE spa\ e { PLACING LOGO MERE

“| was able to
Increase my
savings by 700%

.
. i\ e - . B

without any
change to my
lifestyle.”

Ajai, Spave User

-

(if Transform

your spending
for good .

Transform
your spending
for good.

)

o o

Get Spave » Get Spave »

-
SPAVE +  nimcices

spending for good.

“With Spave I’'m on track to DOUBLE my

r T
vt 1000 veve Transform your tEﬁ (‘ , SO SPAVE +  micmoiocomne charitable giving this year.” : K Get Spave »
N \.“-’ .\1’

Chap. Spave User

“Spave is the easiest way
for me to continually give
to my favorite charity.”

Matt, Spave User
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SPAVE: ZOOM BACKGROUND, EMAIL TEMPLATE & LANDING PAGE

& Chome Fie Edit View History Bookmarks People Window Help 3% L ) exmD ThuMayis 1008AM

http://www.spave.com

W spave

Spave
with joy,

Every time you make a purchase, you're

@ zoomus  Fle Edt  View Hstory Bookmarks People  Window  Help

sending good into the world. With
automatic saving and giving, Spave makes
it easy to invest in yourself, your family, and
a better world. Simply get the app

W spave

¥ spave
-
u."} *
Lorem ipsum dolor sit amet consectetur.
Conet o ot 4rmper 60 poRerdeSt. PO ey L
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SPAVE: EVENT MATERIALS - T-SHIRT

Transform
your spending

for good.

W spave

| HILL.COM



SPAVE: EVENT MATERIALS - PHONE GRIP & CANVAS BAG

W spave

A

W spave

Transform
your spending
for good

<
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SPAVE: EVENT MATERIALS - BUSINESS CARDS

Susan
Sorensen Langer

Spave CEO

8 susan.langer@spave.us

wWww.spave.us

~ o spaver
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