










Media

Print Digital

FSI Coupons
Consumer Magazines
Sunday Magazines

In-Store Coupon Machines

100+ Leading Network, Aggregator,
Retailer and other websites,
representing 95% of traffic to
websites that distribute coupons
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Quantifying the Promotion Landscape
FSI still dominates within Print and Total Promotion
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Total Ad Spend

2018

Total
Industry
Segment

Type
Total

$173B
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Manufacturers are growing in in Digital media activity while Traditional media activity adopts more of a focused approach
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2016 2017 2018 20192016 2017 2018 2019

Total
(243,786.90 MM)

Total _
(278,484.80 MM)

Total
(8,358.46 MM)Total _

(6,913.93 MM)

 Media Type
All

 Level
Overall
Class
Area

Class
All

Measure
Distribution (MM)
Wtd. Avg. Face Value
Wtd. Avg. Expiration (Weeks)

Color By
Class
Change

Total



2016 2017 2018 2019

5. Winndixie.com

9. Walmart.com

2. walgreens.com

8. Savingstar.com

6. Pgeveryday.com

4. meijer.com

7. kroger.com

3. ibotta.com

1. coupons.com

10. bjs.com

Coupons.com is still ranked highest in Website Traffic for Digital
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Decrease Increase New Entrant No Change Measured with Unique Visitors which is defined as the estimated average # of people that visited a
specific coupon site location each day the coupon was active
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Retailer Properties
72%

Network Flagships
25%

Retailer Properies do the heavy lifting with nearly 3/4 of the share.

Retailer Properties
Network Flagships
Network Affiliates/Aggregators
Brand Properties

Property
Program
Event

Property Type – high level groupings of website prints based on Retailer properties (i.e. Kroger.com), Network sites (i.e. coupons.com), Network Affiliates (i.e. coupon,mom.com) and Brand properties (i.e. pgeveryday.com)
Program Type – Digital offers including Load To Card/Load to Wallet and Print at Home found on Digital websites
National / Regional Events - National Digital defined as running on coupons.com, redplum.com, smartsource.com, target.com, walmart.com, cvs.com, dollargeneral.com or  across 5 or more parent retailers.
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Seasonality | Year End 2018

Media Type
All

Class
All

Food
Non-Food







BOGO | Year End 2018

2016 2017 2018 20192016 2017 2018 2019

..Food..
..1,365.4MM..

..Food..
..2,722.1MM..

..Non-Food..
..3,624.5MM..

..Non-Food..
..3,911.8MM..

..Food..
..4.9MM..

..Food..
..4.0MM..

 Media Type
All

 Level
Class
Area

Class
All

Color By
Class
Change

Food
Non-Food


































