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Dear Readers,

Our industry continues to experience significant increases in threats like ransomware, and with
geopolitical tensions escalating, the entire cyber community is constantly anticipating potential
cyber attacks. At risk is the safety of employees, customers, and data. Security leaders, regardless
of company size or industry, are tasked with ensuring their entire organization from interns to
C-level executives, possess diligent security awareness. And safeguards are only as strong as your
weakest links, often your people, partners, and third parties.

- So, how do security leaders avoid using fear when educating their workforce and executives
on potential dangers? By leading with a calm, yet strategic approach. Most CISOs dedicate
significant time and resources to reducing risk by:

. Instilling a robust security awareness program, blending real world news and how it may
impact their organization, with recent trends the security team finds in their daily work.

- Engaging in frequent exercises and educational sessions to build and test their employee’s
security aptitude. Avoiding fear and leading with business language that resonates with all
employees.

. Ensuring they have strong security hygiene to proactively address threats and avoid reacting
only after they are impacted. This includes due diligence with partners and any third parties.

In this issue of the magazine, hear from CISOs about how they address threats, including best
practices and suggestions to stay proactive. You'll also read about trending threats from K logix’s
penetration testing team who help keep customers safe on a daily basis. We hope you enjoy
reading and would love to hear your feedback.
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About K logix:
Cybersecurity Advisory
and Consulting Services

Our white-glove approach empowers
leaders to advance their security
programs and strategically align with
the business to reduce risk.

We craft our services to address
specific customer and industry
challenges. One of the ways we do this
is through our thought leadership,
business-focused publication Feats of
Strength. Through hundreds of CISO
interviews, we extract trends in order to
provide services that align business to
information security.

www.klogixsecurity.com/feats-of-
strength

Marketing@klogixsecurity.com
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